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TRIM 10.375" x 13"
BLEED 10.75" x 13.75"
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Aria Resort and Casino, Las Vegas
Completed 2009
Finish: Fluropon SR White
Architect: Pelli Clarke Pelli

You didn’t get in this business because you’re average. So don’t settle for any coating but Fluropon.® For over 40 years, Fluropon has been the first choice of 

architects and builders. No wonder, since Fluropon coatings are field proven with outstanding resistance to UV rays, exceptional color retention and resistance 

to chalking and chemical degradation. Whether your project is a long-life monumental high-rise or a pre-engineered building, Fluropon is a name you can 

trust. And Fluropon coatings are available in a variety of energy-efficient solar-reflective colors, so you’ll find exactly what you want. Check out Fluropon today 

because when your project looks good, you look good. Fluropon PVDF. 100% trusted.

You don’t do average design,
so why settle for an average coating?
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to go a little smoother when 

you have more control, 

and manufacturing panels 

on the job site provides 

the ultimate in flexibility. 

Sentrigard™ Metal Roofing 

Systems bring together 

reliable material and machinery giving you a flexible edge in 

virtually any residential or commercial application. 

• The Schlebach Quadro-Plus 

rollformer switches quickly 

between 10 different structural 

and architectural panel 
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• Choose from 30 color options, 

each with a 30-year warranty

• Panels meet the 2007 Florida Building 
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Control Approved 

• Can be incorporated into LEED specified architecture and has 

earned Energy Star® designation

Sentrigard Metal Roofing Systems are exclusively distributed 

through NB Handy companies, the market leaders in architectural 

sheet metal products and machinery for more than 100 years.

Factory precision.
On site convenience.
Off the chart results.

SentrigardMetalConstNewsMech_Rev.indd   1 1/10/11   8:15 AM

circle #3 on reader service card

Meet at METALCON
If you’ve been in the construction industry for a while, you’ve probably attended your fair share of trade 

shows. I can’t count how many I’ve attended over the years, but I have learned a few tricks over that 

time. Whether this is your first show or your 100th, you might consider the following ideas:

•	 Identify	the	products	you	want	to	learn	about	ahead	of	time	and	make	sure	you	spend	time	

 at those booths. Ask lots of questions. Try to get past the marketing people and speak to 

 the tech people. They’ve got the good dope.

•	 Leave	time	to	wander	the	floor	and	be	open	to	new	products	and	new	approaches.	Now is the 

 time to ratchet up the curiosity meter. 

•	 If	you	are	new	to	the	industry,	walk	the	trade	show	floor	with	someone	with	experience.	You’ll 

 see a new refined approach to identifying products.

•	 If	you’ve	been	around	for	longer	than	leather,	grab	a	newbie	and	take	him	or	her	to	the	floor	

 so you can see a fresh approach.

•	 Plan	out	the	seminars	you	want	to	attend	and	divide	them	up	among	your	staff	so	you	can cover 

 more ground. (It’s always a good idea to bring more than one person from your company. The 

	 shared	experience	of	the	show	can	help	rejuvenate	a	business.)

•	 Attend	all	the	networking	events	and	don’t	hide	in	the	corner.	Meeting	strangers	is	one	of the 

 hardest things you can do, but what you’ll learn from your peers in the industry is the most 

 valuable information you can get. They understand your pain and frustrations, and they know 

 what works in your business. 

•	 Use	meals	for	meetings.	Start	at	breakfast	and	book	meetings	all	the	way	through	the	event.	

•	 Take	advantage	of	the	market	knowledge	that	is	amassed	at	a	show.	You’ll	get	a	clearer	idea	

 of the business climate and get tools to make sharper assessments of your own market.

•	 One	of	the	toughest	things	to	do	in	construction	is	to	bring	a	new	product	or	new	technology	

 into your system. A trade show is the place to absorb that learning curve as well as identify 

 what is coming down the pike.

•	 Everyone	in	this	market	is	looking	for	ways	to	control	and	reduce	costs.	Efficient	operations	

	 have	the	best	payoff.	Use	your	time	at	the	show	to	learn	about	the	new	operational	technologies		

 and their capabilities. If you haven’t looked at software packages recently, you’ll be surprised at 

 how robust and simple they are.

•	 Finally,	stop	by	the	Metal	Construction	News	booth	(#1337).	We want to meet you 

 and hear your stories.

I have a few measurements of a successful show. The most significant one is if I am so	exhausted	

that	I	fall	asleep	on	my	return	flight	before	the	plane	pulls	back	from	the	gate.	Here’s	hoping	your	

show	experience	is	so	valuable	that	you	collapse	into	your	seat	at	the	end.

Correction:	In	a	recent	Dri-Design	advertisement	featuring	the	Fletcher	Jones	Audi	project	

in	Chicago,	Dri-Design	inadvertently	failed	to	credit	certain	key	colleagues	without	whom	

this	project	would	not	have	been	possible,	including	Design	Architect:	CR	Studio,	AUDI	

Architectural	Consultant:	Martin	Schmid,	and	Executive	Architect:	Gensler.	Dri-Design	

wishes	to	express	their	sincere	apology	to	these	valued	colleagues.

Paul Deffenbaugh

Editorial	Director
pdeffenbaugh@moderntrade.com

Note:	The	MCN	Award	deadline	is	fast	approaching.	Winners	will	be	featured	in	the	

December	issue.	For	more	information	and	to	download	the	entry	form,	go	to	

www.metalconstructionnews.com/contests.aspx.	Deadline	is	September	30,	2011.
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On the cover: To create a sleek, accented 

design, Fletcher Jones Audi/Volkswagon 

dealership in Chicago features Dri-Design's 

new Texture Series panels. 

Photo credit: Mark Kempf, St. Louis.
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Facings for Long Tab with Banding 
High-R Insulation System
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U Value
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Insulation
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*Standing seam roof with 1" thermal block
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banding
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spacer block
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 glass
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facing

banding

Long Tab with Banding
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• Easy installation of  
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Online Contents
Visit www.MetalConstructionNews.com 
and see what’s happening in the 
metal construction community from 
the industry’s premier news resource.
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Features
•	 What	are	the	Reader’s	Choice	2011	products?	Find	out	which	products	
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•	 Services	that	fit	your	needs	
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Ask	50	construction	company	owners	
what	a	perfect	business	would	be	like	
for	them.	You’ll	likely	get	49	different	
answers.	But,	one	common	focus	will	
stand out—business owners want to 
create equity and build wealth. Equity 
and wealth are the outcome of consis-
tently	making	a	profit,	retaining	it,	and	
using	it	to	seek	other	business	oppor-
tunities,	create	passive	income,	buy	
real estate investment property and 
grow net worth. 

Are you the company CEO?
Think	of	CEOs	of	Fortune	500	companies.	Every	

week the newspaper business section reports 

on their company’s success or failure. Did they 

make a profit? Did they grow their revenue? Did 

their	stock	price	go	up	or	down?	CEOs	of	ma-

jor	companies	focus	on	increasing	the	value	of	

their company’s stock price. As the stock price 

increases, their company becomes more valuable. 

When your company makes a profit, the equity 

created can be reinvested back into your com-

pany, used to seek new business opportunities or 

distributed back to the stockholders as dividends. 

When companies don’t make a real profit or when 

all of the profits are distributed to owners, your 

company	is	not	able	to	grow,	expand	or	seek	new	

business ventures. 

Are you creating wealth?
Profit	creates	equity,	which	allows	for	building	

wealth. To me, wealth includes investments, 

money, family, time, freedom, peace of mind, 

contentment,	enjoyment,	success	or	owning	a	busi-

ness that works for you. Wealth creation can be an 

outcome of a financially successful business that 

generates	a	positive	cash	flow	and	increasing	prof-

its.	Financial	success	allows	you	to	enjoy	and	design	

your life to do and get what you want. Wealth allows 

you to make choices on how to spend your time and 

money. No wealth will keep you stressed out and 

constantly working to make ends meet. 

 Wealth is created from assets that make 

money without you doing much hands-on work. 

Wealth building assets create regular positive 

cash	flow,	go	up	in	value	over	time,	reduce	debt,	

and are passive instead of needing constant at-

tention	and	supervision.	Owning	a	multi-tenant	

apartment or industrial building and renting it is an 

example	of	a	wealth	building	asset.	The	building	

creates a net income every month without much 

effort or work. Wealth building real estate assets 

can	include	joint	venture	projects	with	customers,	

your own building and yard, buying an old prop-

erty	to	fix	up,	owning	a	residential	duplex	or	buy-

ing rental houses at great prices. Assets can also 

include owning stock in growing and successful 

public or private companies. 

What business are you in?
Think about your priorities and the purpose for your 

business. The right purpose is to give the busi-

ness owner what he or she wants. Your business 

purpose is not to build buildings, erect steel, lay 

bricks,	install	pipe,	hang	drywall,	paint	projects	or	

move dirt. You are in business to make a profit, 

build equity, seek wealth building opportunities and 

enjoy	the	benefits	of	business	ownership.	

	 After	20	years	as	a	commercial	general	

contractor, I finally realized why I was in business. 

Year after year I worked hard to scrape out a one 

to	three	percent	pre-tax	net	profit.	I	endured	lots	

of	stress	and	took	extreme	risks	building	projects	

for customers who made millions of dollars owning 

and developing real estate. I started realizing that 

while our construction company did most of the 

work, our customers made most of the money. 

Why?	Because	I	was	in	the	profit	business	and	my	

customers were in the wealth building business. 

Get into the opportunity business!
Finally	I	made	a	decision	to	change	our	business	

model	and	get	into	the	“Opportunity	Business”	

seeking equity and wealth building opportunities. 

Our	construction	company	would	continue	as	a	gen-

eral contractor AND seek real estate investment and 

development opportunities. We already knew how 

to	build	projects	so	why	couldn’t	we	also	participate	

in the overall development process and profits as 

well? To make this happen, we decided to work 

differently	and	spend	at	least	25	percent	of	our	time	

seeking wealth building opportunities. 

Build a wealth building machine!
Think	about	what	you	do.	How	can	you	convert	

your construction company from what it currently 

does	into	a	wealth	building	machine?	Continue	

doing	what	you	do	well	AND	dedicate	at	least	25	

percent	of	your	time	seeking	investments.	My	

first	investment	was	small.	I	put	$5,000	down	and	

bought	a	residential	duplex	in	the	low	income	part	

of	town.	I	fixed	it	up	myself	and	then	raised	the	

rent. This allowed me to get a higher appraised 

value than what I had purchased the property for. I 

refinanced	it	and	got	a	new	loan	that	generated	ex-

tra	cash.	With	this,	I	purchased	another	duplex	and	

did it again. A year later I sold these two properties 

and	bought	a	16-unit	apartment	building.	Following	

my	proven	formula,	I	fixed	it	up,	raised	the	rents	

and then refinanced it. This again generated cash 

for me to reinvest into other assets. 

 A small start in low-cost residential real 

estate will allow you to build wealth and start 

buying, investing and developing more assets. 

When you have a few wealth building properties, 

you start looking at your business differently. You 

change your priorities and stop working so many 

hours	building	projects	for	others	and	start	work-

ing	on	building	for	your	future	as	well.	Getting	

started is the key. Don’t wait until it’s too late. It’s 

never	the	perfect	time.	Make	it	your	goal	to	seek	

one	wealth	building	asset	within	the	next	three	to	

six	months.	

George Hedley	owns	Hedley	Construction	&	

Development	Inc.	and	Hardhat	Presentations	

in	Newport	Beach,	Calif.	He	is	an	entrepreneur,	

best-selling author, popular speaker and business 

coach. Visit www.hardhatpresentations.com 

for more information.
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profit building

Profit Is Overrated!  
By	George	Hedley
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A NEW DIMENSION           
IN EXTERIOR DESIGN

616.355.2970   |   www.dri-design.com

WHY DRI-DESIGN? 

• Each panel made to custom color and size 

• Will never stain, streak or require maintenance; no sealants, caulk or gaskets 

• Will never delaminate 

•  Available in zinc, copper, stainless steel, anodized aluminum and any Kynar-coated aluminum 

• Fastest, easiest installation on the market 

• Exceeds performance specifi cations of AAMA 508-07 and Dade County 

Visit us in booth 421 at MetalCon 2011 in Atlanta.

Dri-Design with Ombrae is architectural art. The perfect marriage of artistic expression and functionality. 

These exclusive, patented panels contain thousands of tiny tabs, each differing in orientation to produce a three- 

dimensional image of refl ected light. It’s not perforated, printed or embossed … it’s Dri-Design with Ombrae.

University of Arizona
AR7 Architects, PC
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industry perspective

The focus on sustainable building design 

is creating a fundamental shift in the 

way that new projects are approached by 

architects, designers and engineers. As 

they search for material solutions that 

provide energy and cost efficiencies, steel 

is available to help them meet the highest 

sustainability standards. 

	 The	term	“sustainability”	continues	to	evolve	

in definition and scope. Two areas that come under 

its purview are recycled content of materials and 

enhanced	energy	performance.	Some	standards	

also	include	sound	and	acoustics	as	“green”	

practices.	Understanding	each	of	these	issues	is	

important to ensuring the future competitiveness 

of cold-formed steel framing. 

The most recycled material on the planet
All	steel	products	contain	recycled	steel.	Steel	

framing	contains	at	least	28	percent	recycled	

steel	and	is	completely	recyclable.	Using	re-

cycled steel saves renewable resources. A typical 

2,000-square-foot	home	requires	about	40	to	50	

trees, but with steel, only the equivalent of about 

four scrapped automobiles is needed. 

 In contrast to many other building materials, 

steel is routinely collected in aggregate quanti-

ties from construction and demolition sites and 

recycled into new steel products. According to 

the	Steel	Recycling	Institute,	the	recycling	rate	of	

structural	steel	products	in	North	America	is	98	

percent	(2009	data,	the	most	recent	available),	the	

highest of any construction material.

	 Steel	is	recognized	in	all	major	green	build-

ing standards and rating programs, including the 

National	Green	Building	Standard	(ICC-700)	for	

residential	buildings,	ASHRAE	Standard	189.1	

for	commercial	construction,	and	the	U.S.	Green	

Building	Council’s	LEED	program	that	covers	all	

types	of	buildings.	Steel	is	the	only	material	with	

an automatic minimum default value for recycled 

content	in	the	LEED	program.	

The push for green 
Sustainable	building	practices	offer	a	wide	range	

of	benefits	to	owners	and	occupants.	But	many	

practices	are	being	driven	by	the	U.S.	govern-

ment, adding substantial momentum to the 

process to adopt green codes and standards 

by tying federal funding to compliance with the 

International	Energy	Conservation	Code	and	the	

ASHRAE	90.1	standard	for	commercial	building	

energy	efficiency.	The	American	Recovery	and	

Reinvestment	Act	of	2009	requires	states	to	

adopt	the	2009	IECC	and	upgrade	to	the	2012	edi-

tion when it becomes available as a requirement 

for receiving federal funds. 

	 The	2012	IECC	calls	for	the	increased	use	and	

thickness	of	continuous	insulation	on	the	exterior	

walls of cold-formed steel and other buildings. The 

steel industry has developed innovative systems 

that effectively eliminate or reduce thermal bridg-

ing, including steel panels embedded into foam 

insulation,	“warm	wall”	designs	where	steel	is	

placed entirely inside the insulation layer, and cost-

effective ways to use continuous foam insulation. 

The	Steel	Framing	Alliance’s	“Thermal	Design	and	

Code	Compliance	for	Cold-Formed	Steel	Walls”	

design guide describes how to use a building simu-

lation or performance approach to get the most out 

of building design. 

 With so many changes to the building codes, 

designers and manufacturers would do well to take 

a whole building design approach to the energy 

package, using readily available simulation tools. 

Increased interaction between different profession-

als involved in the design process would ensure 

greater	efficiencies.	By	getting	involved	in	the	

early	stages	of	the	project	with	structural	design-

ers, steel framers and manufacturers could ensure 

a high-performing building without having to add 

needlessly	excessive	costs.	

Sound/acoustic issues 
An increased focus on sound and acoustical issues 

in building design has the potential to significantly 

impact cold-formed steel framing. In addition to 

trying to increase the current sound transmission 

coefficients	(STC	ratings)	to	separate	spaces	from	

noise	generated	inside	the	building,	ASHRAE	189.1	

and	the	International	Green	Construction	Code	

have	existing	or	proposed	language	to	provide	mini-

mum sound-rated construction for sound gener-

ated from outside. 

 If this language takes hold, the industry will 

need	to	expand	the	number	of	tested	assemblies	

available,	making	them	more	expensive	and	poten-

tially	less	competitive.	This	issue	may	not	just	be	

limited to green building codes and standards. The 

International	Code	Council	has	established	a	task	

group	to	examine	possible	deficiencies	in	sound	

transmission in the codes, which may result in a 

push for higher requirements in the regular building 

codes as well. 

	 Sustainable	building	design	is	creating	a	

dynamic and challenging environment for all materi-

als. To ensure future competitiveness, our industry 

needs to be aware of the many changes taking 

place, make sure our voices are heard in decisions 

that impact our business, and take an active role in 

developing new technologies and providing input 

to new and revised green codes and standards that 

will	influence	steel	as	a	material	solution	for	years	

to come. Additionally, many in the industry will 

need	to	expand	their	roles	in	the	design	process	

from	just	looking	at	the	structural	system	to	analyz-

ing the interaction of the structure with energy and 

other systems in the building. 

Mark Nowak	is	president	of	the	Steel	Framing	

Alliance	in	Washington,	D.C.	The	SFA	is	a	trade	

group representing steel producers, manufactur-

ers, suppliers and contractors whose mission 

includes improving the competitiveness of cold-

formed steel load bearing and other cold-formed 

steel	members.	For	more	information,	visit	

www.steelframing.org.

Industry 
Perspective 
from the 
Steel Framing 
Alliance
By	Mark	

Nowak

The	recycling	rate	for	steel	is	98	percent	in	North	America,	
the highest of any construction material.
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law column
The beauty of the freedom of contract 

is that it affords parties the opportu-

nity to allocate risks to the entities in 

the best position to guard against those 

risks. Proper risk allocation is especially 

important in the construction industry 

where projects are completed through the 

performance of a network of agreements. 

Be cautious, however, because the bar-

gained-for risk transfer recorded in your 

written agreement may be a mirage. 

 There are several means to contractually allocate 

risk,	some	more	effective	than	others.	One	of	the	

most commonly used risk transfer provisions incorpo-

rated into contracts is the indemnity clause. Never-

theless, indemnity clauses are often misunderstood, 

inartfully drafted, and may not apply as intended by 

the parties, especially in the construction setting. 

 While indemnity provisions are perhaps the 

most powerful forms of risk transfer in commercial 

contracts,	about	85	percent	of	the	states	have	

enacted some form of anti-indemnity legislation ap-

plicable to construction contracts. These statutes 

require courts to construe indemnity agreements 

much differently than intended by the parties to 

the	contract.	For	example,	Illinois	has	enacted	the	

Construction	Contract	Indemnification	for	Negli-

gence	Act,	740	ILCS	35/0.01,	et	seq.,	commonly	

referred to by practitioners as the “anti-indemnity 

statute.”	This	statute	invalidates	any	agreement	

within a construction contract whereby one person 

agrees to indemnify another person for the second 

person’s	own	negligence.	Sounds	simple	enough,	

right? It’s not. 

 After states began enacting anti-indemnity 

statutes, many construction professionals attempt-

ed to circumvent the legislation by incorporating 

language	explicitly	stating	that	the	indemnity	provi-

sion	does	not	apply	to	the	extent	the	indemnitee	is	

negligent.	Problem	solved,	right?	Nope.

	 Even	where	the	indemnity	obligation	is	

expressly	inapplicable	for	the	indemnitee’s	own	

negligence, courts in several states still refuse to 

enforce the bargained-for risk transfer provision in 

construction contracts. Again using Illinois as an 

example,	Illinois	courts	construe	“partial	indem-

nity”	provisions	as	attempts	to	bestow	rights	of	

contractual contribution, which contravene the 

public	policy	behind	the	Illinois	Joint	Tortfeasors	

Act,	740	ILCS	100/0.01,	et	seq.	The	Illinois	Joint	

Tortfeasors Act provides pro rata contribution 

rights	among	joint	tortfeasors,	but	permits	a	party	

to	extinguish	the	contribution	rights	of	joint	tortfea-

sors by entering into good faith settlements with 

the	injured	party.	As	such,	the	Illinois	Joint	Tort-

feasors Act encourages settlements in allowing 

individual	parties	to	“buy	their	peace”	even	though	

all	parties	in	the	claim	do	not	agree	to	settle.	By	

contrast, contractual contribution rights created 

by	“partial	indemnity”	agreements	could	obstruct	

settlements as the contribution rights would not be 

extinguished	as	to	the	non-settling	parties.	In	other	

words, parties would refuse to settle since their 

exposure	to	joint	tortfeasors	would	remain.	Given	

that public policy favors settlement in the litigation 

setting, Illinois courts refuse to recognize contrac-

tual contribution. Accordingly, a party to a construc-

tion contract in Illinois cannot effectively transfer 

risk via full or partial indemnity provisions.

	 Illinois	is	far	from	the	exception.	Over	half	of	

the states apply their own form of anti-indemnity 

statute in prohibiting full or partial risk transfer by 

indemnity agreements in construction contracts. 

	 Given	the	application	of	anti-indemnity	stat-

utes	in	a	majority	of	U.S.	jurisdiction,	indemnity	

provisions can be ignored in those states, right? 

Wrong!	Courts	generally	presume	contracting	

parties	know	the	law	(i.e.	the	existence	of	the	

anti-indemnity	statute).	Additionally,	many	courts	

presume that contracting parties do not insert use-

less	terms	into	their	contracts.	So,	in	interpreting	

indemnity agreements in construction contracts, 

courts may construe the terms, which are unam-

biguously indemnity provisions, as something other 

than	a	standard	agreement	for	indemnity.	Con-

fused yet? 

 Despite the fact that a cardinal rule of con-

tract interpretation is to give effect to the intent of 

the parties to the agreement, several states with 

anti-indemnity statutes apply indemnity provisions 

as waivers of the liability limitations provided by 

worker’s compensation statutes.

	 State	worker’s	compensation	systems	have	

been established, in part, as a compromise in 

recognizing	that:	(1)	employees	needed	to	be	com-

pensated	for	workplace	injuries;	and	(2)	employers	

needed protection from indefinite risk. Accord-

ingly, worker’s compensation systems define the 

benefits	an	injured	worker	can	receive	and	includes	

limits	on	employers’	exposure.	Generally,	an	em-

ployer’s liability will be limited to the amount the 

employer paid in worker’s compensation benefits. 

However,	many	courts	in	jurisdictions	with	anti-

indemnity statutes apply indemnity agreements in 

construction contracts as waivers of the limitations 

afforded under the worker’s compensation system 

despite the fact that such application is not neces-

sarily consistent with the intent of the parties to 

the agreement. 

 The fact of the matter is that most states have 

enacted some form of anti-indemnity legislation 

applicable to construction agreements. Among the 

states with anti-indemnity legislation, the actual 

statutes	and	judicial	treatment	of	indemnity	provi-

sions	varies	widely.	Some	states	only	prohibit	in-

demnification for the indemnitee’s sole negligence. 

Other	states	only	prohibit	indemnity	agreements	

for	public	projects.	Some	jurisdictions	permit	partial	

indemnification. Also, there are several factors 

written into anti-indemnity statutes, which limit 

their application. The key is to understand how 

each	jurisdiction	will	construe	and	apply	the	terms	

of the contract. 

 Accordingly, drafting a contract to allocate risk 

as	intended	by	the	parties	is	not	enough.	Rather,	

a proper legal review of the application of those 

terms	in	the	appropriate	jurisdiction	is	required	to	

ensure the agreement will be enforced as intend-

ed.	Otherwise,	you	may	not	enjoy	the	benefit	of	

your bargain. 

Doug Allen	is	a	partner	in	the	Chicago	office	

of	Foran	Glennon	Palandech	Ponzi	&	Rudloff	and	

a	member	of	the	Firm’s	Construction	Law	and	

Professional	Liability	litigation	team	and	concen-

trates his practice in representing architects, en-

gineers, design-build firms and contractors. Allen 

is authorized to practice law in the state courts 

of	Illinois,	the	United	States	Supreme	Court	and	

U.S.	District	Courts	for	the	Northern	and	Central	

Districts of Illinois.

Indemnity Agreements–Mythological Risk Transfer?
By	Doug	Allen

It’s already the fi nest metal fi nish coating system 
in the world. And yet we constantly test, evaluate 
and refi ne our proprietary resin system to enhance 
TRINAR’s performance against moisture, heat, 
UV rays, and the passage of time. Why? Because 
the color you specify should never change.

See the TRINAR story at
www.akzonobel.com/ccna

TRINAR® coatings.
The color you
spec is the color 
that stays.
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Professional. Proactive. Pro-Customer.

• Slit and packed to your specs
• Slit coils also painted on the sides 
• 10 to 20 gauge
• Weights up to 10,000 lbs
• 20" & 24" ID

Painted coils, slit coils, and metal building components and
shapes. You can get it all from a single source — Prolamsa.

ONE-STOP SHOPPING

Metal Building Components and Shapes
• Purlins - Commercial Quality and High Tensile 
• Available in Red Primer, Galvanized or Bare
• C-sections (3.0" x 1.5" to 12" x 3.5")
• Z-sections (4" x 2.5 " to 12" x 3.5")
• Angles
• Channels
• Eave struts
• Manufactured to LGSI standards
• ISO 9001 certified 

Painted Master and Slit Coils
• Commercial Quality and HSLA Grade 55
• Hot Rolled Red Primer Painted
• In-house continuous process paint lines —

red primer, water based, chrome free
• Masters from 36" - 48"
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It goes without saying that the residential 

and light commercial construction climate 

of the last few years has been, how should 

we put this … harsh, difficult, downright 

ugly maybe?	Most	small	to	medium	size	busi-

nesses that have survived the last few years in 

these markets have had to claw, scratch and fight 

for every nickel to keep the doors open, especially 

those involved in new home construction. 

	 Nationally,	since	2006,	dozens	of	major	home-

builders	have	closed	up	shop	and	more	are	just	

squeaking by with a drastically reduced number of 

employees	and	home	starts.	And	that	is	just	the	

story	on	the	big	guys;	there	are	untold	numbers	

of smaller builders, framers, bricklayers, drywall 

contractors, painters and concrete companies that 

have also had to call it quits. 

	 On	the	other	hand,	some	companies	have	

been able to reinvent themselves and make good 

use of some downtime caused by the bursting of 

the housing bubble. They have continued to hone 

their management skills, upgrade their workforces, 

add technologies and improve their processes and 

practices;	rolling	out	their	products	and	services	to	

the markets they serve like well-oiled machines—

sometimes even literally with a machine, but more 

on	that	later.	Some	of	these	companies	have	even	

managed to succeed and—dare I say—prosper 

during the housing downturn. 

 What do these companies have in common? 

They have guts, determination, drive, work ethic, 

keen business sense and a willingness to take a 

calculated	risk	when	necessary.	One	such	company	

is	Precision	Steel	Framing	&	Construction	in	West	

Monroe,	La.	This	story	is	about	how	they	have	sur-

vived and prospered the last couple of years. 

	 PSF	began	in	2003	as	a	small	construction	

company and is now a multi-million dollar manu-

facturing and construction company and continues 

to plan for future development opportunities. The 

ownership team that directly manages the business 

has	a	combined	85	years	drafting,	engineering	and	

construction	experience.	Each	of	their	managing	

partners	has	decades	of	relative	experience.	From	

Uwe	Schmidt,	president	and	construction	man-

ager,	who	has	exported	millions	of	dollars’	worth	

of products abroad and has been building homes 

and commercial structures throughout his career, to 

Grady	Williams	and	Frank	Swayze,	vice	presidents	

and both very successful residential and commer-

cial	developers	and	builders,	to	Ralph	McMickle,	

vice president and engineer, who has designed and 

engineered	dozens	of	housing	projects,	as	well	as	

worked in the aerospace, oil and gas and utilities 

industries	among	others.	PSF	offers	turnkey	steel	

framing fabrication, erection and construction for 

almost	any	residential	or	light	commercial	project.	

From	single	and	multifamily	structures	to	conve-

nience	stores,	retail	outlets	and	office	complexes,	

PSF	can	provide	the	framing	design,	engineering	

and fabrication only, or they can provide general 

contracting	services	for	the	entire	project.

	 PSF’s	experienced	ownership	utilizes	every	

measure available to lower costs and increase veloc-

ity through their company and to take care of their 

customers.	Some	examples	employed	by	PSF	are	

hiring rehabilitated employees to take advantage 

of	work	opportunity	tax	credits,	utilizing	industrial	

tax	exemptions	for	property	taxes	on	fixed	assets	

and	being	zoned	in	enterprise	tax	zones	by	locating	

manufacturing in specific affordable housing com-

munities.	Additionally,	PSF	is	not	afraid	of	change;	

they are champions of change. They utilize unique 

products and manufacturing methods to offer higher 

quality,	and	extremely	competitive,	framing	and	

construction	solutions.	Finally,	they	know	a	lot.	And	

what they don’t know, they learn by leveraging their 

relationships with their vendor community and align-

ing themselves with their suppliers. 

	 Upon	completion	of	providing	the	framing	on	

a	current	60-home	subdivision	project	in	Church	

Point,	La.,	they	will	have	built	more	than	180	two-,	

three-	and	four-bedroom	homes	and	duplexes	

utilizing steel framing in the last year, as well as 

several other light commercial structures utiliz-

ing cold-formed steel framing. In addition to that 

staggering statistic, the framing for these last 60 

homes is well on its way as scheduled to be pro-

duced	and	on	the	job	site	in	60	days;	most	of	it	will	

be erected in that same 60 days. 

 They must have an army of people, right? 

Well, no they don’t. 

 They must be getting their framing from an 

outside resource, right? Nope. They designed it, engi-

neered it, are producing it and shipping it themselves. 

 They must have a huge production facility with 

millions of dollars of capital equipment and a huge 

raw	material	storage	yard,	right?	Sorry,	no	again.	

They	have	a	modest	fixed	plant	in	West	Monroe,	

but	the	plant	they	are	using	for	their	latest	project	

is a small temporary location. 

 What would ordinarily be an unachievable goal 

is made possible by this temporary plant loca-

tion	and	the	technology	used	within	it.	Set	up	just	

for the fabrication of these 60 homes, this plant 

is	equipped	with	Denton,	Texas-based	NUCON-

STEEL’s	automated	framing	systems	which	are	

small, mobile efficient and cost effective. These 

systems combine powerful design and engineer-

ing software with robust lightweight roll formers 

creating a very efficient integrated and automated 

method of turning architectural and structural plans 

and	steel	coils	into	panels	and	trusses	for	projects	

as	fast	as	possible.	PSF	is	also	leveraging	NUCON-

STEEL’s	applicable	knowledge	base	of	CFS,	as	

well as their raw material supply for coils and other 

miscellaneous framing products and fasteners. A 

one-stop shop if you will. 

	 Schmidt	and	a	partner	first	saw	a	demonstra-

tion	of	these	systems	at	the	2007	International	

Builders	Show	in	Orlando,	Fla.	Rebecca	Mosley,	

PSF’s	operations	manager	says,	“If	not	for	the	

home	show	[Schmidt]	saw	first	hand,	we	wouldn’t	

be	where	we	are	today.”

	 What	can	we	learn	from	PSF?	It	appears	what	

we	have	in	PSF	is	a	cohesive	and	knowledgeable	

management team that promotes a company 

philosophy	that,	as	Schmidt	described,	“…	deliv-

ers the baby to the customer nice and clean, and 

wrapped	in	a	blanket	without	the	labor	pains.”	We	

have a multifaceted construction company utilizing 

streamlined manufacturing processes with auto-

mated steel framing software and equipment that 

produces panels and trusses. 

	 Finally,	we	know	that	even	when	times	are	

tough there is opportunity out there for those will-

ing to do the work, find a competitive advantage 

and leverage it. 

Steve	Miller is the sales manager, automated framing 

systems,	for	Denton,	Texas-based	NUCONSTEEL.

Streamline, Differentiate and Prosper By	Steve	Miller
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Innovative structural steel building 
projects earn national awards
14	structural	steel	building	projects	have	

earned	national	recognition	in	the	2011	In-

novative Design in Engineering and Architec-

ture with Structural Steel awards program 

(IDEAS2).	Conducted	annually	by	the	American	

Institute	of	Steel	Construction,	the	IDEAS2	awards	

recognize outstanding achievements in engineering 

and	architecture	on	steel-framed	building	projects	

throughout	the	U.S.	The	award	is	the	highest	honor	

bestowed	on	building	projects	by	the	structural	

steel	industry	in	the	U.S.

 A panel of design and construction industry 

professionals	identified	National	and	Merit	winners	

in three categories, based on constructed value: 

projects	less	than	$15	million;	projects	$15	million	

to	$75	million;	and	projects	greater	than	$75	mil-

lion.	In	addition,	the	panel	awarded	a	Presidential	

Award	of	Excellence	to	one	project	for	structural	

engineering accomplishment.

	 Each	project	was	judged	on	its	use	of	structural	

steel, with an emphasis on creative solutions to 

project	requirements;	design	innovation;	aesthetic	

and	visual	impact	of	the	project;	innovative	use	of	

architecturally	exposed	structural	steel;	technical	or	

architectural	advances	in	the	use	of	the	steel;	the	use	

of	innovative	design	and	construction	methods;	and	

sustainable design and construction.

Projects Less Than $15 Million
•	 National	Award:	Rio	Roca	on	the	Brazos	

	 religious	facility,	Palo	Pinto,	Texas

•	 National	Award:	Buckner	Companies	

	 Home	Office,	Graham,	N.C.

•	 National	Award:	Cutting	Horse	Ranch	

	 facility,	North	Texas

•	 Merit	Award:	The	Power	Plant	at	Rocketts	

	 Landing	commercial	adaptive	reuse,	

	 Richmond,	Va.

•	 Merit	Award:	Montecito	Residence,	

	 Montecito,	Calif.

•	 Merit	Award:	House	of	Air	commercial	

	 adaptive	reuse,	Presidio	Building	926,	

	 San	Francisco

•	 Merit	Award:	Lady	Bird	Lake	Hike	and	Bike	

	 Trail	Restroom,	Austin,	Texas

Projects $15 Million to $75 Million
•	 National	Award:	Gateway	Center,	Westchester	

	 Community	College,	Valhalla,	N.Y.	

•	 National	Award:	National	Renewable	Energy	

	 Laboratory	Research	Support	Facility,	

	 Golden,	Colo.

•	 National	Award:	Hypar	Pavilion	at	Lincoln	

	 Center,	New	York

Projects Greater than $75 Million
•	 National	Award:	Mineta	San	Jose	

	 International	Airport	Terminal	B	

	 and	Concourse,	San	Jose,	Calif.

• National Award: National Alabama 

	 Corporation	Railcar	Manufacturing	

	 Facility,	Cherokee,	Ala.

•	 Merit	Award:	510	Madison	Avenue,	New	York

Presidential Award of Excellence in Engineering
•	 Ottawa	Street	Power	Station	commercial	

	 adaptive	reuse,	Lansing,	Mich.

New name for Classic Products Inc.
Piqua,	Ohio-based	Classic	Products	Inc.	has	

announced	a	new	corporate	name	of	Isaiah	

Industries	Inc.

	 According	to	company	President	Todd	Miller,	

“The	name	change	is	to	reflect	our	identity	as	a	

Kingdom	Business.	Because	the	core	values	[that]	

guide us have been unchanged for some time, our 

past and present customers will notice no difference 

in the way we operate. Additionally, this does not 

represent any change in ownership. It is entirely a 

name	change	to	reflect	who	we	are	as	a	company.”	

 Isaiah Industries markets its products through 

three	separate	and	wholly	owned	divisions:	Classic	

Metal	Roofing	Systems,	Kassel	&	Irons	and	Green	

American	Home.	

Steel shipments up 1.7 percent from April
The	American	Iron	and	Steel	Institute	reports	

that	for	May	2011,	U.S.	steel	mills	shipped	

7,380,064	net	tons,	a	1.7	percent	increase	from	

the	7,258,534	net	tons	shipped	in	the	previous	

month,	April	2011,	and	a	0.5	percent	increase	

from	the	7,345,455	net	tons	shipped	in	May	

2010.	Shipments	year-to-date	in	2011	are	37,140,749,	

a	6.3	percent	increase	versus	2010	shipments	of	

34,940,934	for	five	months.	2011	shipments	through	

May	would	annualize	at	89	million	tons.

SFIA releases technical guide 
for cold-formed framing products
The	Steel	Framing	Industry	Association	has	

released	the	"Technical	Guide	for	Cold‐Formed	

Steel	Framing	Products,"	a	comprehensive	guide	

that provides technical information for design-

ing	with	cold‐formed	steel	framing	members. 

The 110‐page book covers both structural and non-

structural applications. The guide begins with section 

properties	of	SFIA	member	product	profiles,	and	then	

provides complete load and span tables for most 

applications. Designers will find all the information 

they need to accomplish code compliant structural 

analysis.	It	is	available	free	online	at	the	SFIA	web-

site, www.steelframingassociation.org, under 

"Technical Information."

Acralight International Skylights 
announces geographic expansion
Santa	Ana,	Calif.-based	Acralight	International	

Skylights	announces	the	completion	of	a	

significant	acquisition	thereby	adding	a	major,	

new manufacturing facility in Dallas to the 

company's California operations.	Operating	as	

Acralight	International	Skylights,	Texas	Division,	the	

acquisition of these assets establishes Acralight as 

the only full line manufacturer of skylights in the 

U.S.	with	manufacturing	and	shipping	locations	

east	and	west	of	the	Rocky	Mountains.

Turner Construction Co. receives 2011 
Construction Safety and Excellence Award
The	Association	of	General	Contractors	of	

America	recently	recognized	New	York	City-

based	Turner	Construction	Co.	as	one	of	the	

safest	construction	companies	in	the	U.S.	with	

a CSEA award. This is the second time Turner re-

ceived	a	first	place	finish	in	the	“Over	Four	Million	

Hours”	category.	The	award	from	the	AGC	honors	

companies	that	go	above	and	beyond	to	place	job-

site safety at a premium.

Tecta Solar expands East Coast presence
Tecta	Solar,	a	division	of	Skokie,	Ill.-based	Tecta	

America	Corp.,	has	opened	a	new	office	just	

outside	of	Philadelphia	in	Fort	Washington,	Pa.,	

to	provide	its	expanding	team	a	sustainable,	lo-

cal	office	for	its	solar	development,	finance	and	

engineering operations. Increasing demand for 

solar	technology	from	East	Coast	clients	have	also	

prompted three new hires in the region for Tecta 

America.	The	expanded	team	will	provide	regional	

and	national	clients	with	a	center	of	expertise	for	

solar solutions based on clients’ unique goals and 

full capture of local and federal incentives. 

Tubelite expands into South Carolina and Texas
As	part	of	its	planned	market	expansion,	Walk-

er,	Mich.-based	Tubelite	Inc.	has	opened	two	

offices	in	South	Carolina	and	Texas	and	added	

six,	experienced	personnel	to	its	team.	Both	

locations are fully operational to support clients' 

needs for storefront, curtainwall, entrance and 

daylight	control	systems.	These	offices	also	extend	

support for the markets Tubelite already serves 

through increased sales representation in Virginia, 

the	Carolinas	and	Georgia,	as	well	as	south	Texas.

Charlotte Pipe’s cast iron receives 
green verification from ICC-ES 
Charlotte,	N.C.-based	Charlotte	Pipe	and	

Foundry	Co.’s	cast	iron	pipe	and	fittings	have	

received	confirmation	from	ICC-ES	that	its	cast	

iron products comply with the provisions of the 

ICC-ES	SAVE	(Sustainable	Attributes	Verifica-

tion	and	Evaluation)	Guideline	for	Determina-

tion	of	Recycled	Content	of	Materials. As such, 

Charlotte	Pipe	received	a	Verification	of	Attributes	

Report	(VAR#1021)	providing	building	officials,	

architects, contractors, specifiers, designers and 

others who rely on third-party verification evidence 

that	Charlotte	Pipe	cast	iron	soil	pipe	and	fittings	

comply with specific green requirements.

Umicore introduces new territory manager
Melissa	Dolak-Keller	is	now	a	territory	man-

ager	for	Raleigh,	N.C.-based	Umicore	Building	

Products	Inc.,	for	Illinois,	

Michigan,	Wisconsin,	Penn-

sylvania,	New	Jersey,	Dela-

ware,	Maryland,	Virginia,	

New	York	and	Texas. Dolak-

Keller	joins	the	ranks	of	Alex	

Pittman	and	Bryan	Ninneman	

as territory manager. Dolak-

Keller	is	another	promotion	from	inside	Umicore	

proving	the	firm's	excellent	talent	management.		

Firestone Energy Solutions welcomes 
new senior sales engineer
Indianapolis-based	Fire-

stone Building Solutions 

welcomes	Michael	Sexton	

as the company's new se-

nior sales engineer.	Sexton	

will oversee the development 

of	Firestone	Energy	Solu-

tions' in-house operations 

and	services,	PV	product	selection	and	roofing	

system	design	for	PV	applications.	Sexton	will	

also	provide	field	support	for	the	Firestone	sales	

organization	and	roofing	contractors	installing	PV	

on	Firestone	roofs.

	 Previously,	Sexton	served	as	the	single-

ply	systems/accessories	engineer	for	Firestone	

Building	Products'	roofing	division.	Prior	to	joining	

Firestone,	Sexton	held	a	variety	of	technical	and	

engineering positions involving roofing product 

and system research for multiple companies and 

government organizations, including the National 

Research	Council	Canada.

Meeker joins Englert as corporation counsel
Courtney	Meeker	has	been	named	corporation	

counsel	for	Perth	Amboy,	N.J.-based	Englert	

Inc.	As	corporation	counsel,	Meeker	will	be	

responsible for a wide range 

of	legal	matters	for	Englert,	in-

cluding contracts, employment 

issues, patents and trademarks 

and other business matters.

	 Prior	to	joining	Englert,	

Meeker	practiced	patent	law	

for 11 years at two Washing-

ton,	D.C.-based	law	firms.	Meeker	is	a	member	

of various law associations including the National 

Association	of	Women	Lawyers.

Courtney	Meeker

Melissa	Dolak-Keller

Michael	Sexton
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September 23 

SteelDay

Locations throughout the country

www.steelday.org

September 26-28

National Coil Coating Association Fall Technical 

Meeting and Trade Show

Baltimore Marriott Waterfront, Baltimore

(216) 241–7333 | www.coilcoating.org

October 4-7

Greenbuild International Conference and Expo

Metro Toronto Convention Centre, Toronto

(866) 579-8413 | www.greenbuildexpo.org

October 11-13

METALCON International 

Georgia World Congress Center, Atlanta

(617) 965-0055 | www.metalcon.com

personnel update

events2011

info@advarchsm.com
Chicago Heights, IL

“I was uncertain about what metal 
products I should use for a roofing

project - but after talking with 
ADVANCED, I had a better idea 
of what I needed and how they 
could provide me with products 

at a at a reasonable price.”

w w w . a d v a r c h s m . c o m
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1-800.352.4864 
Call Today: 

Ask us about our new
Woodbinder®ZXL for 

5V - Crimp Panel
Profiles

www.sealtite.com

LOOK FOR

YOU NEED TO USE YOUR HEAD
WHEN YOU WORK IN A TOUGH NEIGHBORHOOD

SEALTITE’S STEELBINDER® ZXL ZINC ALLOY HEAD 
AND POWDER COATING ARE THE BEST 

COMBINATION TO KNOCK OUT RED RUST

We Guarantee It!!!
ONLY SEALTITE 
ZINC MOLDED 

HEADS SAY

Z LX

Drill point is 
designed to
penetrate
steel quickly 
with no “point
walking.”

 The test results prove 
Sealtites’ powder 

coating is far superior. 
After 40 cycles the 

competitive fastener 
heads are completely 

corroded with rust while
Sealtites’ powder Sealtites’ powder 
coated head at 50 

cycles shows no sign of 
corrosion. 

Kesternich Corrosion Chamber*

* DIN 50018

Proven Test Results

5/16" Cupped HWH 
ZAMAC 5 

Zinc-Aluminum Alloy 
provides lifetime 

pprotection against red 
rust on the head. The 

ZAMAC 5 alloy provides 
more strength than the 
more common ZAMAC 

3. You may obtain a free 
copy of the written 

warranty upon warranty upon request.

Zinc Molded Head

This environment 
friendly process 

provides a hard shell 
barrier coating that 

pprevents red rust better 
than traditional wet 

paint processes. The 
corrosion resistance of 
powder surpasses that 
of wet paint processes 

by over 300%. 

Power Of Powder

Competitive 
Fasteners 

Sealtite Powder 
Coating 

Ask about our 
Woodbinder® ZXL 
for Metal to Wood 

Applications

Marco Industries announces promotions
Marco	Industries	is	pleased	to	announce	the	

promotions	of	Daniel	Housley,	Ben	Oskarsson	

and Clay Polumbus.

	 Housley	is	now	director	of	sales	and	market-

ing	for	Marco	Industries.	He	formerly	served	as	

national	sales	manager	for	the	company.	Housley	

joined	Marco	straight	out	of	college	and	has	been	

instrumental in the development and marketing of 

new products. Among his accomplishments is the 

invention	of	Marco’s	low	profile	(LP)	ridge	vent.	

	 Oskarsson	has	moved	from	Midwest	

regional sales manager to his new position as 

director	of	national	sales.	Oskarsson	will	head	up	

the outside sales force as the company contin-

ues its drive to achieve sales coverage through-

out	the	continental	U.S.	Oskarsson	is	an	industry	

veteran	with	more	than	15	years	of	experience	

in	commercial	construction	and	sales.	He	began	

his career as a metal building installer, and has 

become a recognized specialist in metal building 

technologies and techniques.

	 Polumbus	has	taken	the	helm	as	director	of	

operations,	overseeing	the	company’s	expanding	

distribution	and	warehousing	operations.	He	began	

his	career	with	Marco	in	the	machining	division,	

most recently serving as general manager of over-

all production and machining.

Rick Kuhn appointed to lead 
structural steel initiative in Texas 
The	American	Institute	of	Steel	Construction	

names	Rick	Kuhn	as	its	new	Texas	marketing	

representative. Kuhn will focus on communicat-

ing the benefits of structural steel for building 

construction to architects, engineers, general con-

tractors,	project	owners	and	developers	throughout	

Texas.	Kuhn	will	work	with	AISC	member	fabrica-

tors, erectors and service centers in reaching out 

to potential users of structural steel.

	 Kuhn	will	work	out	of	Sugar	Land,	Texas,	while	

serving	the	entire	state.	Kuhn	has	more	than	20	

years	of	construction	experience	with	an	extensive	

background in business segment management, 

business development and leading multidisciplinary 

project	teams.

Varco Pruden names western 
region district manager
Ronnie	Schmitz,	who	has	been	involved	in	the	

construction	industry	for	more	than	18	years,	

has been named a western region district 

manager	by	Memphis,	Tenn.-based	Varco	

Pruden	Buildings,	a	division	of	BlueScope	

Buildings	North	America	Inc.	Schmitz	will	be	

responsible for the sales and marketing of Varco 

Pruden	products	in	Arizona,	Nevada	and	Utah.	He	

will	be	based	in	Phoenix.

	 Schmitz	comes	to	Varco	Pruden	from	a	large	

metal	building	contractor	in	Phoenix	where	he	

served	as	an	operations	manager.	He	also	worked	

for	six	years	as	a	district	manager	of	a	major	pre-

engineered	metal	manufacturer	and	six	years	as	

partner, vice president and managing partner of op-

erations	for	a	design-build	contractor	in	Mississippi.

Drexel Metals announces new 
mid-Atlantic regional manager
Ivyland,	Pa.-based	Drexel	Metals	announces	

the	appointment	of	Jules	Dekovics	as	mid-

Atlantic regional manager.	His	responsibilities	

include overseeing, supporting and growing the 

sales	efforts	of	the	DM-ARM	and	commodity	

metal programs.

	 Dekovics	has	more	than	20	years	of	experi-

ence in all facets of the construction industry, 

including contracting, distribution and manufactur-

ing. Dekovics most recently was an independent 

sales	representative	with	the	Gavin	Associates,	

Sudbury,	Mass.,	selling	several	building	product	

lines	in	the	Northeast.	Previously,	Dekovics	held	

the positions of Northeast regional sales manager 

at	Dietrich	Metal	Framing,	a	former	Worthington	

Industries	company,	and	Joint	Finishing	Systems,	

as	product	manager	for	Lafarge	North	America's	

Gypsum	Division	in	Herndon,	Va.
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feature–paints, coatings & finishes

A building’s exterior surfaces 

experience rigorous, day-to-day 

durability challenges. Metal 

is generally available in only a 

single color. To be both func-

tional and pleasing to the eye, 

metal must be coated, which 

beautifies with color and resists 

any chalking, pitting, chipping 

or premature aging. 
 It can be a daunting task to determine which 

coatings for metal roof and wall panels will be 

the best choice to maintain a building's longev-

ity, but there have been many new technologies 

available to the metal construction industry in 

recent years.

 The three types of factory-applied high-perfor-

mance	coatings	for	aluminum	are	Polyvinylidene	

fluoride	(PVDF)	paint,	powder	coat	and	anodize.	All	

three processes offer a long-lasting finish on build-

ing materials and surfaces, but each has its own 

characteristics for application. 

 “Anodized aluminum offers three main char-

acteristics:	its	uniform,	extremely	hard	surface	

protects	the	substrate	from	deterioration;	its	

protective	chemical	resistance	provides	excellent	

wear and abrasion resistance with minimal mainte-

nance	in	most	environments;	and	it’s	100	percent	

recyclable	and	poses	no	health	risks,”	says	Tammy	

Schroeder,	LEED	Green	Associate	and	senior	mar-

keting	specialist	at	Linetec,	Wausau,	Wis.	“High-

performance	PVDF	paint	and/or	powder	coatings	

offer the benefits of protection against weathering, 

aging	and	pollution;	design	versatility	with	endless	

color	options;	and	the	capability	of	field	touch-up	

and	job-site	repainting.	PVDF	finishes	are	inherently	

inert and have the ability to withstand long-term 

ultraviolet	radiation,	which	results	in	excellent	color/

gloss	retention	and	chalk	resistance.	PVDF	finishes	

also	resist	acids,	alkalis,	oils	and	dirt	pick-up.”

Environmental impetus
The green movement is a driving force in new coat-

ing	technologies	today.	Unlike	wet	painting	and	liq-

uid finishes, which require solvents, powder coating 

applications use an electrostatic charge to transfer 

the powder to an item. As a result they have a much 

lower	impact	on	our	environment.	Powder	coatings	

emit zero or near-zero volatile organic compounds 

(VOCs).	Thus,	there	is	no	longer	a	need	for	finish-

ers	to	buy	costly	pollution	control	equipment.	Since	

powder coating overspray that does not adhere to 

the part can be retrieved and reused, this elimi-

nates the waste commonly found in liquid finishing 

processes, making the entire powder coat process 

environmentally green. 

	 Elimination	of	VOCs	and	reduction	of	waste	

saves money and helps companies comply more 

easily	and	economically	with	the	U.S.	Environmental	

Protection	Agency	regulations.

	 Flurospar	SR	Classic	II	spray	applied	coatings	

are	the	newest	products	to	the	Fluropon	coatings	

product	line	from	Minneapolis-based	Valspar,	and	are	

considered to be some of the most environmentally 

responsible coatings available to the aluminum build-

ing products industry today. 

 “This new, eco-friendly product is formulated 

with	solar	reflective	(SR)	pigments	that	keep	

building components cooler than bare aluminum 

or	anodized	aluminum,”	says	Schroeder.	“They	de-

crease the amount of heat absorbed by a building 

resulting in energy savings and they help mitigate 

urban heat island effect. While programs currently 

focus	on	roof	temperatures,	aluminum	extrusions	

and	wall	panels	coated	with	Flurospar	SR	Classic	

will	also	reduce	surface	temperature.”

	 For	anodize	finishes,	one	of	the	most	sig-

nificant developments has been the eco-friendly 

anodize.	“Linetec	has	had	this	technology	

installed	for	the	past	three	years	and	95	percent	

of	our	customers	have	made	the	transition,”	

Schroeder	says.	“Eco-friendly	anodize	utilizes	an	

etch process designed to dissolve a thin layer on 

the surface of the aluminum to develop a smooth, 

uniform finish that helps hide small defects, 

such	as	die	lines,	flow	lines,	minor	corrosion	and	

scratches, that may occur on the aluminum sur-

face	of	architectural	products.”	

 The eco-friendly anodize process gives manufac-

turers the ability to now use secondary billet in their 

extrusion	process.	It	reduces	landfill	waste	from	con-

ventional	anodize	etch	processes	by	75	to	80	percent	

and its low gloss level reduces glare in bright sunlight.

 In spite of governmental pressure, new regula-

tions and a concerned public, the push to go green 

in the metal construction arena is not as powerful 

as	some	would	like	it	to	be.	“Being	in	the	greenest	

of coating alternatives for metal in the architectural 

industry’s	recent	‘green	movement’	and	VOC	compli-

ance	has	done	nothing	substantial	to	[the]	industry	

in	my	opinion,”	says	Shivie	Dhillon,	marketing	and	

technology	director	at	Sundial	Powder	Coatings,	Sun	

Valley,	Calif.	“All	day	I	hear	about	green,	green,	green	

but even the government doesn’t take advantage of 

powder	coating.”

Reflective coatings
Hundreds	of	years	ago	white	lime	paint	was	used	to	

help keep homes cooler. It was the science behind 

solar	reflectance	that	helped	make	this	happen.	

	 A	cool	roof	reflects	and	emits	the	sun's	heat	

back to the sky instead of transferring it to the build-

ing	below.	According	to	the	Cool	Roof	Rating	Council,	

"coolness" is measured by two properties: total solar 

reflectance	(TSR)	and	thermal	emittance.	Both	prop-

erties are measured from 0 to 1 and the higher the 

value, the "cooler" the roof.

 All coating technologies can be "cool" with 

formulation	techniques	that	reflect	UV	light.	These	

formulation techniques can yield cool roof coatings 

with	a	minimum	25	percent	TSR	to	meet	the	EPA's	

Energy	Star	Requirements.	Many	colors	are	greater	

than	25	percent.	

	 “Studies	have	shown	when	these	cool	roof	

coatings	are	used	it	reduces	energy	consumption,”	

says	Andrew	Blake,	president	of	Beckers	Industrial	

Coatings-Americas,	Elk	Grove	Village,	Ill.	“The	green	

movement and energy savings in using cool roofs has 

spurred cool roofs to be required by architects, build-

B y  M a r k  R o b i n s ,  S e n i o r  E d i t o r 
N e w  T e c h n o l o g i e s  i n  C o a t i n g s

N e w  c o a t i n g s  u n c o v e r  n e w  b e n e f i t s

A	copper-colored,	eco-friendly	anodize	coating	was	applied	to	these	windows	for	Eastern	Michigan	University.	Image	courtesy	of	Linetec.

The	Iowa	National	Guard	has	a	cool	roof	coating	to	reduce	energy	consumption.	Image	courtesy	of	Butler	Manufacturing.

The	architect	who	designed	these	aluminum	louvers	
coated	them	with	copper	to	“give	them	a	lovely	
warm	pinky	glow	to	the	bedroom	they	protect.”	
Image	courtesy	of	Metalier	International	Ltd.
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ers,	building	owners	and	consumers.	Cool	roofs	earn	

credits	under	LEED	and	many	new	buildings	being	

built	today	are	trying	to	attain	certain	LEED	accredita-

tion.	Cool	metal	roofs	help	architects	and	building	

owners	to	earn	credits	towards	LEED	accreditation.”

	 “The	Cool	Technology	Paint	Systems	available	

on Alucobond offer longer lasting color life and chalk 

resistance,”	says	Tom	Seitz,	sales	manager	at	3A	

Composites	USA	Inc.,	Mooresville,	N.C.	“Corrosion,	

chemical and resistance to humidity are also im-

proved.	Cool	Technology	has	the	potential	to	provide	

energy savings to cool your building due to the solar 

reflectance	of	the	paint.	The	technology	keeps	the	

surface	of	the	building	cooler.	Cool	Technology	on	

the vertical walls along with the roof can provide a 

complete	building	envelope.”

	 Additional	emphasis	is	being	placed	on	the	SR	

index	system.	“Selecting	exterior	aluminum	com-

ponents	coated	in	a	high	SR	system,	such	as	Fluro-

pon	SR	fluoropolymer	coatings	or	Duranar	Ultra-

Cool	infrared	(IR)	reflective	fluoropolymer	coatings,	

can	be	of	assistance,	particularly	in	hot	climates,”	

says	Schroeder.	“High-solar	reflectance	(albedo)	

and high-emittance coatings play an important role 

in resisting heat absorption and keeping buildings 

cooler, which reduces energy consumption used 

by	air-conditioning	systems.”

	 In	March	2011,	PPG	Industries	Inc.,	Pittsburgh,	

issued	a	white	paper	titled	“Energy	Savings	in	

High-Rise	Buildings	Using	High-Reflective	Coat-

ings.”	The	study	showed	that	when	IR	reflectance	

coatings	are	increased	from	5	to	70	percent	for	

metal walls, window frames and roofs, total 

building energy costs are reduced by 1 percent in 

cold-weather	cities	such	as	Ottawa,	Boston	and	

Chicago,	and	by	up	to	4	percent	in	warm-weather	

cities	such	as	Mexico	City	and	Phoenix.	In	the	

cooler climates, there is a trade-off between 

increased heating load and decreased cooling load, 

but	reflective	coatings	still	yield	a	small	advantage.	

In	hot	climates,	such	as	Atlanta	and	Phoenix,	sig-

nificant energy savings can be achieved.

Water-based coating
Cold	spray	metal	coating	technology	has	been	on	

the scene since the mid 1990s. It requires a solvent-

based product which requires a catalyst to cure it 

and	takes	up	to	24	hours	to	cure.	Solvents	have	a	

foul smell prohibiting in situ applications and forcing 

people to be removed from it during application.

	 Auckland,	New	Zealand-based	Metalier	Inter-

national has developed a water-based coating the 

company claims to be the first to be marketed to the 

world.	“Smooth-finished	cold	spray	metal	coatings	

are sprayed on using compressed air and high-

volume,	low-pressure	(HVLP)	guns,”	says	Mary	

Whaley,	international	operations	manager	of	Meta-

lier International. “After curing, the sprayed surface 

is then polished using orbital sanders or a bristle 

system.	The	solvent	product	not	only	takes	24	hours	

or	so	to	cure,	it	takes	a	long	time	to	polish.	Most	

solvent product sellers advise the avoidance of high-

polished	finishes	as	they	are	just	so	time	consuming	

to	achieve.	With	Metalier’s	water-based	coatings	

high polishes are speedily and easily achievable 

opening	up	other	options	for	designers.”

 Another advantage of water-based technol-

ogy for metal panel coatings is the finishing ease 

means less consumable usage like sandpaper. 

Acetone and gun cleaners no longer need to be 

used because guns and other tools wash up in 

water. There is no smell and the binder isn’t sticky 

like solvent-based binders. 

 “The availability of a water-based coating means 

architects and designers can now specify metal coat-

ings in situations where the solvent products are un-

suitable,”	Whaley	says.	“A	cheaper	metal	substrate	

A	coated	cool	roof	reflects	and	emits	the	sun's	heat	back	to	the	sky	instead	of	transferring	it	to	the	building	below.	Image	courtesy	of	Beckers	Industrial	Coatings-Americas.

Coatings protect buildings’ exterior surfaces against 
rigorous,	day-to-day	durability	challenges.	Image	
courtesy	of	Tallaght	Powder	Coatings.
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Self-cleaning coating eats smog
EcoClean is a transparent coating applied to 

pre-painted Reynobond panels or Reynolux in a 

factory coil process. It effectively helps to keep the 

surface of a building clean—helping to maintain 

the building’s appearance while decreasing lifetime 

maintenance costs. The coating creates a super 

smooth surface with the photocatalytic capabilities 

of TiO2 activated by ultraviolet light. The TiO2 pow-

ers the reaction by generating hydroxyl radicals and 

super-oxide ions that aggressively attack organic 

dirt on or near the surface, oxidizing the compounds 

and breaking them down to harmless by-products. 

The hydroxyls attached on the EcoClean surface 

making it super smooth so that water droplets col-

lapse on the surface and run off, taking the organic 

compounds and dirt and grime with it. 

 Based on Hydrotect technology, EcoClean is 

the only coating system designed and applied to coil 

coated metal. Hydrotect technology is available on 

glass, tile, concrete and many other applications. 

The science behind Hydrotect technology got its 

start around 30 years ago in Japan. TOTO developed 

and patented commercial solutions based on this 

science [more than] 15 years ago. 

 With EcoClean, free radicals help attack and 

break down the NOx in smog to a harmless nitrate 

compound that washes away when it rains. The 

result is a building façade that helps to clean the 

air, while also protecting the building envelope. In 

fact, 10,000 square feet of Reynobond with Eco-

Clean has the approximate smog removal power of 

80 trees per day.

 “We have had discussions with Lawrence 

Berkeley National Laboratory about the impact of 

dirt reducing the performance of solar reflectance 

index,” says Jay Kahn, global commercial develop-

ment manager, Alcoa Architectural Products, East-

man, Ga. “We know EcoClean dramatically reduces 

dirt build up on paint panels and our preliminary 

analysis indicates EcoClean can have a positive 

impact on SRI. We will be developing independent 

research to confirm our position.

 “At this time we are offering EcoClean only 

on a limited number of paint systems on coil 

coated aluminum. The primary reason for this 

limitation is due to the secrecy in developing this 

coating technology. Now that we have launched 

EcoClean we anticipate a rapid expansion of color 

and paint options.”

can be transformed with the addition of copper, 

bronze	or	brass	(for	example).	And	we	have	teamed	

with	a	U.S.	manufacturer	of	a	100	percent	UV-stable	

nano-based clear coat to ensure our finishes remain 

as	pristine	as	the	day	they	were	completed.”

Looking old is new
In recent years, the metal construction industry has 

witnessed a greater interest in finishes that look 

old.	“Many	iron/steel	components	are	much	more	

attractive if coated with a ‘gunmetal’ finish with 

a	silvery/black	color	tone	which	is	more	compat-

ible	than	black	paint	with	other	adjacent	materials,	

such	as	stone	and	wood,”	says	Mark	Ruhland,	vice	

president	of	Birchwood	Casey,	Eden	Prairie,	Minn.	

“In the parlance of one operator, the clients want 

‘living finishes’ that have character, like they have 

hung	in	the	barn	for	40	years.	These	finishes	might	

look rustic to some viewers, but, in most cases, 

the	response	is	natural.	Clients	want	a	natural-look-

ing finish that can age naturally to produce an even 

more	attractive	finish	over	time.”

	 Besides	the	aged	look	of	iron	and	steel	

components, many architects want an oil-rubbed 

bronze finish on copper-based alloys or the green 

patina	finish	on	copper	components.	Since	cop-

per has long been regarded as a natural material 

with inherent corrosion resistance, it is an ideal 

material	for	many	applications.	“Copper	is	capable	

of taking on an attractive chemical finish, then 

developing its own natural patina finish over many 

years	of	service,”	Ruhland	says.	“In	this	way,	the	

copper finishes become more visually warm and 

attractive	as	they	age.”

Textures and colors
Pigment	and	paint	manufacturers	have	studied	

the	performance	of	high	reflectance	colors	and	

are	now	including	a	complete	rainbow	of	reflective	

colors,	besides	just	white.	

 “Now architects have a whole range of cool 

colors to specify for painted metal walls and roofs 

from	many	paint	manufacturers,”	says	Jay	Kahn,	

global commercial development manager, Alcoa 

Architectural	Products,	Eastman,	Ga.	“This	is	only	

the beginning of improved energy efficiency from 

cool	paint.	Several	universities	and	government	labo-

ratories have begun testing on dirt deposits on cool 

paints.	Early	studies	show	a	significant	reduction	in	

reflective	performance	with	a	thin	layer	of	dirt	build	

up. With the hydrophilic surface and organic deposit 

destroying	performance	of	EcoClean,	Alcoa	believes	

we	may	offer	a	major	long-term	performance	im-

provement in helping cool painted metals maintain 

their	intended	performance	levels.”

 There is increasing interest in multi-chromatic 

pigmented coatings that provide novel color effects, 

such	as	exhibiting	a	color	change	relative	to	the	

exposure	angle.	“Valspar	Kameleon	PVDF	system	is	

an	example	of	one	of	our	product	lines	that	offers	this	

performance,”	says	Bill	Simser,	director	of	market-

ing–coil	&	extrusion,	Valspar.	“This	line	of	product	

specifically	targets	novel	aesthetic	appearance.”

	 Interest	in	textured	coatings	is	prompting	new	

technologies too. “There are several ways to ac-

complish	this	goal	such	as	solid	texture	particles	

or	wrinkled	appearance,”	says	Simser.	“Valspar’s	

Hardcoat	PVDF	is	an	example	of	a	textured	solid	

particle coating. The wrinkle finish is more prevalent 

in	Europe	where	Valspar	Novacoil	polyesters	and	

polyurethanes	are	examples.	These	lines	offer	both	

appearance differentiation and handling advantages. 

 “We continue to invest in the development of 

technologies to improve weathering performance, 

primarily in polyester and siliconized polyester chem-

istries. North America remains focused on both sili-

conized	modified	polyesters	and	PVDF	chemistries	

where	Europe	and	Australia	have	interest	primarily	in	

polyester	and	polyurethane	chemistries.”

	 Linetec	continues	to	work	on	new	technolo-

gies,	textures	and	colors	for	the	construction	market.	

“Most	recently	developed	is	our	copper	anodize,”	

says	Schroeder.	“This	exclusive,	copper	anodize	finish	

offers our customers the look of rich, real copper with-

out such shortcomings as salt run-off stains, galvanic 

corrosion	and	patina.	Linetec's	new	copper	anod-

ize process is a unique, consistent and repeatable 

process. It involves using actual copper to color the 

aluminum,	while	isolating	the	copper	in	the	coating.”

After	a	six-month	trial	of	a	high-performance	exterior	
paint	with	and	without	EcoClean,	the	uncoated	white-
painted	sample	had	a	color	change	of	5.3	Delta-E	due	
to	dirt	build	up,	and	the	EcoClean-coated	sample	only	
had	a	0.6	Delta-E	color	shift.	Image	courtesy	of	Alcoa	
Architectural Products.

In today's construction market 
customers routinely turn to 
the web to research and make 
choices about whom they hire. 
In that environment, ensuring that your web pres-

ence	has	a	high	profile	is	essential.	A	major	ele-

ment	of	that	is	Search	Engine	Optimization	(SEO).	

As	Paul	Gerth,	CTO	and	chief	search	engine	

strategist	at	Libertyville,	Ill.-based	Internet	Engine	

says, “As more businesses focus their resources 

on their online presence and the emerging social 

media outlets, their ability to be found using a 

search	engine	has	become	extremely	important.	

If you care about being found for your product or 

service	online	you	should	care	about	SEO.”

	 SEO	is	the	process	of	making	a	site	more	vis-

ible to search engines and increasing the chance 

the site will be at the top of search results. When 

users	enter	search	terms	in	Google,	the	site	

returns a number of results related to those terms. 

To	generate	search	results,	Google	employs	com-

plicated algorithms, which rank individual sites on 

their usefulness. The more useful, the higher the 

appearance in the search rankings. 

	 To	determine	usefulness,	Google	and	other	

sites look at how often users go to that site. 

The	most	popular	sites	rank	highest.	So,	if	two	

companies make the same product for the same 

audience, the site with the most traffic will rate 

higher.	SEO	takes	the	measurements	search	

engines	use	to	rate	traffic	and	adjusts	them	to	in-

crease traffic. Those measurements include key-

word	rich	content,	underlying	data	that	explains	

what	is	on	the	site	(also	known	as	metadata),	and	

By	Patricia	Brehm,	Associate	Editor

Content is king! Create 
content that is highly 
linkable and shareable.  
Ryan	Katz,	group	account	director	for	Baltimore-
based	Euro	RSCG	Discovery

What It Is and Why It Matters
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feature–website lead generation

whether other sites link to this individual site, es-

tablishing it as an authoritative source. All of these 

elements	combine	together	to	create	a	Page	Rank	

that determines where the site ends up in terms 

of search results. 

Strategies to improve SEO
A	typical	SEO	question	is,	“What	can	I	do	to	

achieve the top spot in a search engine’s re-

sults?”	Before	optimizing	a	site,	individuals	should	

familiarize	themselves	with	basic	SEO	practices.	

According	to	Neil	Brown,	chairman	of	the	Con-

struction	Marketing	Association	and	chief	market-

ing	officer	of	Naperville,	Ill.-based	FUSION	b2b,	

two	solid	SEO	practices	are	identifying	specific	

keywords for your site and identifying keywords 

the competition uses. 

	 Here’s	how	it	works.	A	user	types	in	terms	in	

a search engine, such as “metal building systems 

contractor.”	The	search	delivers	the	results	of	

those sites that it has determined will be most use-

ful for the user. You can drive more traffic to your 

site by identifying keywords that you associate 

with your site to bring in traffic. If you are a metal 

building contractor in Denver, you should have 

“metal,”	“building,”	“contractor”	and	“Denver”	

as	keywords	on	your	site.	Of	course	you	will	have	

more than that, but that’s the general idea.

 Keywords are the words or phrases that 

users type into search engines and that search 

engines look for to generate search results. You 

need to ensure those keywords appear often in 

your site and are also included in the metadata. At 

the backend of most content management sys-

tems is an area where you can enter data about 

your website pages, which is known as metadata. 

On	platforms	such	as	WordPress,	you	also	have	

the ability to add descriptions about the content 

of	your	page	or	what	your	page	covers.	Search	en-

Search Engine Optimization Article Glossary

Search Engine Optimization—The process by which 
you make your website visible to search engines via 
keywords, metadata and links.

Keywords—Words or phrases that users type into a 
search engine to find a particular site and words found 
within your website’s copy that search engines look for.

Link Building—The process by which you try to get 
others to link to your site so search engines view your 
site as an authority.

Metadata—A list of keywords and data that a search 
engine spider/robot reviews to decide what keywords 
your site fits under, the search engine spider uses 
these results to file your site under a particular set of 
keywords/data.

Search Engine Spider—A search engine’s “robot” 
that goes through the back end of your site to figure out 
what keywords and content your page should rank for.

Page Rank—Used specifically with Google, your web-
site’s rank in comparison to other sites.

gines read the metadata and descriptions on your 

site and then rank your site accordingly.

	 Gerth	recommends	not	overstuffing	pages	

with keywords. Instead, spread the keywords out 

to create keyword rich content. If your site focuses 

on insulated metal wall panels then every line 

on your home page should not have the phrase 

“insulated	metal	wall	panels”	in	the	website	copy.	

Instead, the keyword phrase “insulated metal wall 

panels”	should	be	used	as	needed	and	spread	

throughout the website copy.

	 Ryan	Katz,	group	account	director	for	Bal-

timore-based	Euro	RSCG	Discovery,	currently	

manages natural and paid search campaigns for a 

number	of	clients	including	the	Metal	Roofing	Alli-

ance.	Katz	reminds	users,	“Content	is	king!	Create	

content	that	is	highly	linkable	and	shareable.”	

	 Search	engines	look	for	content	on	sites,	but	

they also measure the quality of the traffic to the site. 

The better the content, the higher the rating. Why? 

Visitors want content that is user-friendly and easily 

accessible. If the content is easy to understand and 

user-friendly, they are more likely to stay on your site 

longer, look at more pages and share the information 

with others, thus increasing your website’s traffic.

	 Another	key	element	of	SEO	practitioners	is	link	

building.	Link	building	is	a	strategy	by	which	you	get	

others to link to your site so search engines view your 

site	as	an	authority.	Link	building	occurs	a	number	

of	ways.	According	to	Brown,	exchanging	reciprocal	

links between sites, registering a site in a resource di-

rectory or creating a blog that could be used on a blog 

roll	are	effective	linking	strategies.	Brown’s	theory	is	

based on the idea that the more links pointing to your 

site, the more your site is viewed as an authority on a 

particular topic and in response the search engine is 

likely to increase your site’s ranking. 

	 “Linking	is	by	far	the	most	difficult	aspect	of	

SEO	and	one	of	the	most	important,”	says	Gerth.	

“There are two ways to get links. The first is to 

build a site that everyone wants to use and that 

is perceived as providing such a great benefit that 

others will naturally link to it. The other method, 

which	is	much	more	difficult	and	expensive,	is	to	

go out and get links from other sites any way one 

can.	However,	if	done	incorrectly	a	linking	cam-

paign	might	actually	damage	your	site.”	

 Incorrect linking includes spamming other 

sites	with	links.	Search	engines	punish	sites	that	

employ this technique. It is often used by the 

wrong	kind	of	SEO	firm	who	spam	the	web	with	

links to a client’s site and actually decreases rather 

than increases a site’s page rank.

Social media and SEO
There	is	some	disagreement	among	experts	

about	social	media	and	SEO.	Some	SEO	special-

ists,	such	as	Brown,	view	social	media	as	an	

integral	part	of	SEO.	By	utilizing	the	four	main	so-

cial	networks—Twitter,	LinkedIn,	Facebook	and	

YouTube—as avenues for promoting one’s site, 

these specialists drive traffic to the site and can 

raise its page rank. 

	 Other	specialists	separate	social	media	from	

SEO,	placing	social	media	into	the	category	of	

marketing.	“SEO	has	traditionally	focused	on	opti-

mization of a site or pages within a site specifically 

with aim of improving targeted traffic volume from 

search	engines,”	says	Gerth.	“It	is	much	more	

technical	in	nature,	often	involving	programming.”

 Whether using social media tools to drive 

traffic	to	a	site	is	technically	SEO	is	probably	

immaterial.	Employing	a	linking	strategy—and	

not making it of the spamming kind—can help 

improve a page rank.

The importance of content
A final strategy is developing a site with user-

friendly	and	accessible	content.	The	Metal	Roofing	

Alliance	site	receives	1,850	visitors	per	day	during	

the summer season. Katz attributes that success to 

effective content and offers a couple of strategies. 

“Leverage	consumer	and	perspective	customer’s	

questions	by	providing	expert	Q&A,”	he	says.	

“Blogging	can	help	position	you	further	as	experts	

and	easy	update	with	‘now’	information.”	The	most	

popular	features	on	the	MRA	site	are	the	photo	gal-

leries,	case	studies	and	Ask-the-Experts,	which	re-

emphasizes the need for a site to have user-friendly 

and informative content. 

How to get the work done
Adding photo galleries, participating in social 

media and keeping up a blog can be a lot of work 

and	outside	the	expertise	of	many	contracting	

firms.	Contractors	may	consider	hiring	an	SEO	

firm.	Whether	to	hire	an	SEO	firm	or	do	it	your-

self depends on the type of site a company has. 

“Generally	speaking,	if	you	have	a	simple	site	and	

your online market is not too competitive, you can 

probably	do	much	of	the	SEO	research	and	site	

modifications yourself if you are technically inclined 

or	have	a	tight	budget,”	says	Gerth.	“If	you	have	

a large site or one that is generated dynamically 

from a database or you are promoting a product or 

service in a competitive online market you should 

seek	out	professional	help.”

 If your choose to do the work in-house, there 

are	tools	that	can	help.	Brown	recommends	the	

free diagnostic tool, www.websitegrader.com. If 

you enter your domain on this site, you will receive 

an	analysis	of	your	website	and	SEO	graded	on	a	

0	to	100	scale.	It	will	also	identify	some	SEO	prob-

lems	on	your	website.	(For	more	resources,	see	

the	sidebar,	SEO	Resources.)	

	 If	you	choose	to	hire	an	SEO	firm,	approach	

with a buyer-beware mentality. “There are a lot 

of so-called consultants that don’t know what 

they’re	doing,”	says	Brown.	“It	is	a	fast	growing	

area which attracts people that might be over-

priced	or	unskilled.”	

	 To	select	the	right	firm,	Gerth	suggests,	“This	

is a lot like finding a general contractor of a home 

project.	Same	rules	apply.	Look	for	reputation,	

example	of	recent	work,	references	and	technical	

competency.”	An	important	part	of	working	with	

outside	firms	(and	doing	the	work	in-house)	is	to	

set realistic goals, such as lead generation, product 

inquiries or customer registration. 

	 Gerth	offers	one	final	piece	of	advice:	be	pa-

tient.	“For	most	markets,	expect	to	see	meaningful	

results	in	two	to	four	months.”

 With the right strategies you can see steady 

improvement in web traffic, which increases the 

number of sales prospects and can help close 

more sales. 

SEO Resources

Online:
Home of Google’s Webmaster Central providing a num-
ber of useful tools available to site managers
www.google.com/webmaster 

SEO and search engine marketing professionals weigh in 
at this popular blog
www.seomoz.com/blog

Google employee and SEO guru, Matt Cutts, shares the 
latest news and updates regarding Google
www.mattcutts.com/blog

Receive a report card on how your site is doing with SEO
www.websitegrader.com

Seven day free trials are available for the company’s 
keyword and link building tools 
www.wordtracker.com 

An SEO firm located in Libertyville, Ill., whose site offers 
an insight into SEO terms and techniques
www.internetengine.com

The online home of the Construction Marketing Association
www.constructionmarketingassociation.org

The online home of the Metal Roofing Alliance 
www.metalroofing.com 

Books:
A book by Wired magazine editor Chris Anderson which 
discusses the theory behind “long  tail” web searches
“The Long Tail” by Chris Anderson

A book on how to make your website user-friendly
“Don’t Make Me Think: A Common Sense Ap-
proach to Web Usability” by Steve Krug

A deeper look into search engine optimization 
and the tools of the trade
“Search Engine Optimization Secrets” 
by Danny Dover and Erik Dafforn

As more businesses 
focus their resources 
on their online presence 
and the emerging social 
media outlets, their 
ability to be found using 
a search engine has 
become extremely 
important. If you care 
about being found for 
your product or service 
online you should care 
about SEO.
Paul	Gerth,	CTO	and	chief	search	engine	strategist	
at	Libertyville,	Ill.-based	Internet	Engine
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retrofit report–spray foam insulation

C a s e  S t u d y :  F o a m  R o o f  P r o t e c t s  T a l l a h a s s e e  C i t y  E l e c t r i c B y  J i m  R i s t

The Utility Operations Building on Jackson 

Bluff Road is the operations hub of Tallahas-

see, Fla.’s city-owned electric utility, which 

provides safe and reliable electric power 

services to more than 115,000 homes and 

businesses in the Tallahassee area. 

	 The	34,590-square-foot	building	was	de-

signed	with	a	4-foot	parapet	wall	along	the	edge	

of its low-slope metal roof, which was intended to 

enhance	its	appearance	from	the	street	level.	Un-

fortunately, the wall also caused rainwater to pool 

when rooftop drains and an internal gutter system 

proved inadequate to handle the drainage require-

ments in one of the country’s 10 rainiest cities.

	 Problems	with	the	roof	began	to	appear	

shortly	after	construction	was	completed	in	1967.	

Before	long,	water	leaks	were	a	constant	problem	

at the facility, affecting utility employees, disrupt-

ing operations and causing headaches for the 

facilities professionals charged with keeping city 

buildings running safely and efficiently. 

	 Over	the	years,	the	facilities	team	tried	a	variety	

of	methods	to	fix	the	leaks.	While	they	were	often	

able	to	stop	or	reduce	water	leaks	for	extended	pe-

riods of time, the facilities team was unable to find a 

solution that solved the problem once and for all. 

 In fact, the leaking became noticeably worse as 

the building and its roof aged. Decades of scorching 

summer heat, torrential rains, and contraction and 

expansion	caused	by	temperature	changes	took	

their	toll	on	lap	joints,	fasteners	and	other	metal	

roofing components and caused roof performance 

to	deteriorate	over	time.	Fortunately,	the	roof	itself	

was rust-free and years of leaking had not caused 

significant damage to the building itself.  

	 In	the	early	2000s,	Tallahassee	officials	began	

looking for ways to improve energy efficiency, trim 

operating costs and reduce the environmental im-

pact of a number of city buildings. The city chose 

to	work	with	an	experienced	energy	services	com-

pany to develop and implement a comprehensive 

series	of	energy-saving	upgrades	to	more	than	40	

facilities,	including	the	Utility	Operations	Building.	

	 Facility	team	members	saw	the	opportunity	to	

leverage the city’s investment in energy conserva-

tion measures by installing a new roof using materi-

als that would reduce energy consumption and 

solve	the	leakage	problem	at	the	Utility	Operations	

Building	at	the	same	time.	

	 After	engaging	an	experienced	independent	

roofing consultant to help them consider various 

roofing systems, city officials chose to update the 

roof	with	spray	polyurethane	foam.	Construction	

and facilities management professionals have been 

using spray polyurethane foam to make roofs more 

weather resistant and energy efficient for more 

than three decades. 

	 The	new	roof	was	installed	in	2004	by	Brazos	

Urethane,	a	leading	national	contractor	special-

izing	in	spray	foam	roofing.	Brazos	used	proven	

polyurethane materials manufactured by Neogard 

and	applied	using	Honeywell’s	Enovate	blow-

ing agent, a zero ozone depleting and low global 

warming	potential	liquid	hydro-fluorocarbon.	Eno-

vate technology causes the polyurethane foam 

to	expand,	creating	an	extremely	effective	heat,	

moisture and air barrier. 

 The facilities team chose a polyurethane 

spray foam roofing system for several reasons. 

For	starters,	the	foam	is	an	excellent	insulating	

material, providing the highest thermal-resistance 

(R-value)	per	inch	of	any	roofing	material.	Polyure-

thane foam is fast and easy to install over a wide 

range	of	current	roofing	systems.	Foam	roofing	is	

durable, easy to maintain and recoat if necessary 

after years of service. A polyurethane foam roof-

ing system is cost effective compared to other 

roofing materials, especially when total life cycle 

costs including energy and maintenance cost sav-

ings are considered.

	 Spray	polyurethane	foam	is	particularly	

well suited for metal roofs because it creates 

a seamless, monolithic coating that effectively 

covers the entire roof surface. There are no 

exposed	lap	joints,	seams	or	fasteners	that	can	

allow heat, moisture or airborne contaminants 

to enter the building. 

	 “Foam	roofing	is	durable	and	lasts	almost	for-

ever,”	says	the	former	City	of	Tallahassee	facilities	

manager	who	led	the	project.	“I’ve	seen	40-year-

old polyurethane roofs that are still in service. 

There is no problem with seams and fasteners 

because you have one solid, dynamic roof that 

water and heat cannot penetrate.“

	 “Polyurethane	spray	foam	is	simple,	no	frills,	

no	hoopla,	but	extremely	effective,”	she	continues.	

“In many ways it’s one of the best-kept secrets in 

the	roofing	industry.”	

	 The	Utility	Operations	Building’s	polyure-

thane	foam	roof	has	performed	extremely	well	

since	it	was	installed	in	2004,	according	to	proj-

ect participants. 

 Team members who worked on the Tallahas-

see	project	underscore	the	importance	of	choosing	

proven materials, technologies and partners before 

tackling	a	polyurethane	foam	roofing	project.	“Con-

sidering total life cycle costs and savings opportuni-

ties	is	the	best	way	to	approach	a	roofing	project,”	

one	team	member	emphasizes.	“Scrimping	on	

materials or choosing an unproven contractor may 

save some money in first costs but will ultimately 

cost more if there are significant problems or if you 

have	to	replace	the	roof	prematurely.”		

	 Readings	taken	on	the	roof	of	the	Utility	

Operations	Building	show	a	dramatic	drop	in	typi-

cal summertime temperature, according to the 

independent roofing consultant who worked on the 

project.	Prior	to	the	new	roof	installation,	tempera-

tures	often	reached	the	180-degree	level;	today	

readings in the 110-degree range are more typical.

 The insulating properties of the polyurethane 

foam have resulted in an estimated 10 percent 

reduction in annual electricity costs for the 

building.	Installing	foam	roofing	on	the	Utilities	

Operation	Building	and	five	other	city	buildings	

are	estimated	to	have	saved	Tallahassee	taxpay-

ers	more	than	$167,000	in	energy	costs	over	the	

past five years. 

Jim	Rist has been solving roofing problems 

for	building	owners	for	more	than	30	years.	

Although he has specified many different types 

of	systems,	Rist	specializes	in	the	spray-in-place	

polyurethane foam system due to its long term 

success	when	applied	properly.	Rist	is	the	busi-

ness development leader for North America at 

Honeywell	International.	For	more	information,	visit	

www.honeywell.com/enovate.

A	4-foot	parapet	wall	surrounding	the	City	of	Tallahassee	Utility	Operations	Building	was	intended	to	enhance	the	building’s	appearance	from	the	street,	but	also	caused	rainwater	to	pool	
on	the	rooftop,	creating	significant	leaks.	The	spray	foam	polyurethane	roofing	system	shown	here	has	eliminated	the	building’s	problematic	leaky	roof.

Brazos	Urethane	applied	spray	foam	polyurethane	roofing	using	Honeywell’s	Enovate	blowing	agent	to	the	City	of	Tallahassee	Utility	Operations	Building	in	2004.
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panels	in	Regal	White,	Sky	Blue	and	custom	Mer-

cedes	Benz	Dark	Blue	with	an	embossed	Flourofin-

ish	coating.	The	project	also	incorporated	9,755	

square	feet	of	CENTRIA’s	22/26-gauge,	2-inch	

horizontal	Formawall	Dimension	Series	panels	with	

Steep	Slope	Drain	Shelf	in	Gray	Velvet	and	Plati-

num	with	an	embossed	Sundance	Mica	coating.	

Additionally,	CENTRIA	supplied	3,178	square	feet	

of	its	22-gauge	Profile	Series	Exposed	Fastener	

Style-Rib	panels	in	Platinum	with	a	smooth	Sun-

dance	Mica	coating.	All	of	the	CENTRIA	panels	are	

Cradle	to	Cradle	Silver	certified.

	 In	creating	a	luxurious	shopping	experience	for	

customers, the architects were attracted to metal for 

its endless color choices, quick installation, affordabil-

ity and the aesthetic quality it helped them achieve, in 

addition to its modern and elegant look.

Fletcher Jones Audi/Volkswagen 
Dealership, Chicago

AUDI	architectural	consultant:	Martin	Schmid

Architect of record:	Gensler,	

Chicago

Design architect:	CR	Studio	Architects,	

New	York	City

Structural engineer:	Thornton	Tomasetti,	

Chicago

Metal	wall	panels:	Dri-Design,	

Holland,	Mich.,	

www.dri-design.com,	Circle	#35	

Fletcher Jones Mercedes Benz 
Showroom, Chicago

General contractor:	Skender	Interiors	Group	

LLC,	Chicago

Architect:	Gensler,	

Chicago

Dealer:	G&L	Associates	Inc.,	

Des	Plaines,	Ill.

Installer:	Nations	North	Roof	LLC,	

Waukesha,	Wis.	

Metal	wall	panels:	CENTRIA,	

Moon	Township,	Pa.,	

www.centria.com,	Circle	#36

For more projects, visit     www.metalconstructionnews.com/articles/projects/retail.aspx

project focus–retail

When	Fletcher	Jones’	Audi/Volkswagen	

needed a renovation they called upon indus-

try	giant,	Dri-Design,	to	transform	its	dealer-

ship into a modern automobile showroom. 

	 At	the	Audi/Volkswagon	dealership,	Fletcher	

Jones’	chose	Dri-Design’s	new	Texture	Series	pan-

els	to	create	a	sleek,	accented	design.	The	Texture	

Series	is	created	by	attaching	a	2	3/4-inch-deep	

perforated corrugated grill to the surface of a tradi-

tional Dri-Design rainscreen wall panel. The grill is 

separated	from	the	panel	with	a	2-inch	airspace	to	

provide dramatic shadowing and depth. The total 

system depth is 6 inches and is delivered factory 

assembled	and	ready	to	install	to	the	job	site.	

 To separate the Audi and Volkswagen portions 

of	the	dealership,	approximately	11,500	square	

feet	of	Texture	Series	0.080-	and	0.063-aluminum	

panels	finished	in	Clear	Anodized	were	utilized	on	

the	exterior	of	the	Audi	portion,	while	approximately	

4,000	square	feet	of	traditional	Dri-Design	panels	

finished	in	White	and	Gray	Velvet	were	used	in	both	

exterior	and	interior	applications	on	the	Volkswagen	

portion of the dealership. 

 The 100,000-square-foot facility located 

on	Chicago’s	near	north	side	consists	of	three	

interconnected structures, the oldest of which was 

constructed	in	1928.	“The	first	floor	showroom	re-

quired the removal of substantial load-bearing walls 

to achieve the open plan as well as the addition of 

supplemental	steel	to	support	floors,”	says	Angela	

Harper,	project	architect	with	Chicago-based	

Gensler,	the	architect	of	record.	“The	exterior	

was completely reconstructed and more than 60 

percent	of	the	exterior	brick	piers	were	removed.	

The new envelope using the Dri-Design system 

provides	a	unique	look.”	For	the	Audi/Volkswagon	

dealership renovation, the design architect was 

CR	Studio	Architects,	New	York,	and	the	structural	

engineer	was	Chicago-based	Thornton	Tomasetti.

	 Aside	from	the	Audi/Volkswagen	dealership,	

Fletcher	Jones	needed	a	distinct	look	and	space	

for	their	new	Mercedes	Benz	showroom.	Located	

along	the	heavily	traveled	Interstate	94,	Fletcher	

Jones’	new,	80,000-square-foot,	four-story	

Mercedes	Benz	showroom	has	enough	room	for	

a climate-controlled showroom and additional stor-

age	space.	Charged	with	creating	an	eye-catching,	

unique aesthetic while keeping sustainability at 

the	forefront,	the	architects	at	Gensler	designed	

the state-of-the-art facility to feature breathtaking 

views	of	the	Chicago	skyline,	along	with	a	terrace,	

green	roof	and	floor-to-ceiling	windows.	

	 The	LEED	Silver	certified	space	utilized	12,846	

square	feet	of	CENTRIA’s	22/26-gauge,	2-inch	

horizontal	Formawall	Dimension	Series,	metal	wall	
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Start your engines
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For more information, visit www.metalconstruction.org, 
e-mail mca@metalconstruction.org, or call 847.375.4718.  

Where Metal Meets Opportunity

Join the definitive voice of the industry—The Metal Construction Association.

As the demand for energy-efficient and sustainable buildings increases,  
MCA is dedicated to providing members with the resources they need 
to lead the charge.
MCA has been successful in increasing the use of metal in construction through market 
development initiatives, technical and research programs, advocacy, and action on public 
policies that affect the use of metal in building projects.

Our member companies include manufacturers, coil coaters, distributors, fabricators, 
accessory and insulation producers, and contractors, who benefit from

•	networking and decision-making opportunities
•	connections to industry experts
•	opportunities to position metal as the material of choice.

MCA10_MembershipAd_2861.indd   1 9/29/10   10:13 AM

and superior coating to help this roof stand up to 

Mother	Nature.	The	roof	was	tested	to	meet	Miami-

Dade	County	standards	of	135-mph	wind	load.	New	

Jersey	officials	also	enforced	stringent	engineering	

requirements to ensure the safety of the structure. 

	 As	a	local	business,	KMR	appreciates	the	team	

effort	that	was	put	forth	for	more	than	six	months	

to	improve	Surf	Mall.	But	as	a	resident,	Schlembach	

hears firsthand what this retrofit means to the com-

munity. “I often ride my bike down the boardwalk 

and	friends	and	familiar	faces	stop	me	and	say,	‘Hey	

Mike,	the	Surf	Mall	looks	great.	The	color	just	pops	

out	at	you,	you	can’t	miss	it.’”	

Design-builder:	KMR	Enterprises	Inc.,	

Ocean	City

Metal	roof	panels:	Drexel	Metals	Inc.,	

Ivyland,	Pa.,	

www.drexelmetals.com,	Circle	#37

Coil coating:	AkzoNobel	Coil	and	Extrusion	

Americas,	Columbus,	Ohio,	

www.akzonobel.com/ccna,	Circle	#38

project focus–retail
Surf	Mall,	

Ocean	City,	N.J.

The	Surf	Mall	recently	became	the	enhanced	

highlight	of	the	Ocean	City	boardwalk	because	of	a	

new	metal	roof	from	Drexel	Metals	Inc.

	 “Reroof	projects	give	a	building	owner	the	

opportunity	to	express	a	building’s	history	but	with	

updated	technology	and	materials,”	says	Brian	

Partyka,	president	of	Drexel	Metals.	“Almost	any	

look can be created with metal because of vari-

ous profile options, but metal also provides added 

strength,	durability,	longevity	and	sustainability.”

	 The	mall	was	originally	the	Showboat	Theater,	

developed	in	1929	as	a	re-creation	of	the	previ-

ous	theater	that	was	destroyed	by	a	fire	in	1927.	

Showboat	changed	its	name	to	SURF	in	1939,	and	

by	the	1970s,	the	years	began	to	show.	Standing	

water, crumbling walls and roped off dangerous 

theater sections forced the theater to close in 

1979.	A	renovated	facility	reopened	years	later	as	

the	Surf	Mall,	a	stop	for	tourists	and	locals	to	col-

lect souvenirs and boardwalk memorabilia, but by 

late	2010,	improvements	were	once	again	needed.	

 “The mall was in desperate need of improve-

ments,”	says	Michael	J.	Schlembach,	president	of	

design-build	firm	KMR	Enterprises	Inc.	“The	previ-

ous steel roof was rusted and faded, and there was 

evidence of coastal destruction and blow off. It 

was in really bad shape, and the owner needed to 

look at what could be done to improve the look of 

the	building	but	also	the	safety	issues.”	

	 Schlembach	and	his	team	joined	forces	with	

Drexel	Metals	to	tackle	the	renovation.	Tear	off	

work	began	in	November	2010,	once	the	summer	

boardwalk season was wrapped up. Working on 

the coast in the winter presented challenges, but 

what	the	crew	uncovered	was	worse	than	ex-

pected.	Underneath	the	deteriorated	metal	were	

a modified bitumen roof and wood decking that 

needed to be replaced. All these layers showed 

signs of damage and the entire roof structure had 

a bounce factor that needed to be corrected. The 

building’s original construction span created a roof 

deflection,	which	Schlembach	believes	allowed	

wind and water to penetrate the system and dete-

riorate the roof faster than is typical for a properly 

installed metal roof. 

 The crews worked quickly but meticulously to 

ensure the safety of the building contents. In the 

end,	the	20-plus-member	crew	installed	a	new	

5/8-inch	plywood	deck,	redid	framing	and	adjusted	

roof pitches to correct areas of ponded water. The 

addition	of	new	plywood	along	with	2-	by	6-inch	

stiffeners and thousands of fasteners eliminated 

the	deflection	issues.

	 Drexel	Metals	supplied	DMC175,	a	24-inch	

coil	with	18-inch	pan.	The	new	metal	roof	is	a	1	

3/4-inch	Snap	Lock	panel,	which	was	roll	formed	

on-site.	The	0.040-aluminum	is	coated	with	TRI-

NAR	from	AkzoNobel	Coil	and	Extrusion	Americas.	

The	coating	contains	70	percent	PVDF	resin	for	

unmatched durability even in a harsh ocean front 

environment. At the owner’s request, AkzoNobel 

created	the	custom	color—Wind	Surf	Blue—to	

match the previous metal roof system. 

	 Coastal	considerations	were	vital	for	a	building	

that	sits	directly	next	to	the	ocean.	KMR	selected	a	

thicker gauge coil, stronger profile, additional clips 
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Metal Snow Guards for Metal Roofs

24 Lanson Drive, Winsted, CT 06098 
Toll free: 888.680.9462 
www.icebrakes.com    
Call for a sample and brochure today.

East Coast 
Roof Specialties
A Division of East Coast Lightning Equipment, Inc.

Same Day 
Shipment– 
No Problem

18 stock colors and 
custom colors, too

Cast aluminum, won’t 
discolor or break

Surprisingly inexpensive

Unique hole pattern 
“rivets” adhesive in place

No roof penetration installation

MADE IN THE USA

Call our award winning 
customer service team today!

Dogfish	Head	Craft	Brewery,	

Milton,	Del.

Dogfish	Head	started	in	1995	as	Delaware’s	first	

brewpub and the smallest commercial brewery in 

America.	In	2002,	the	group	moved	into	its	current	

location	in	Milton.	Seven	short	years	later,	the	brew-

ery once again found itself needing more space. 

The	owners	called	on	architectural	firm	DIGSAU	for	

design	guidance	that	would	reflect	the	brewery’s	

unique style of operation and beer.

 The team decided an industrial look would re-

flect	the	company	culture,	and	they	also	wanted	to	

incorporate materials from the production process. 

Metal,	wood	and	glass	combine	to	make	Dogfish	

Head	a	notable	headquarters	and	factory,	as	well	

as retail stop for handcrafted beer aficionados.

	 Eastern	Metals	installed	4,000	square	feet	

of	0.032-inch	aluminum	Belvedere	Rib	Panels	

(BWR360)	in	Champagne	from	ATAS	International	

Inc.	The	existing	104,000-square-foot	factory	was	

expanded	with	13,760	square	feet	of	additional	

space for retail, offices and laboratories. An eccen-

tric tree house was added to the property, which 

serves as a conference room. Two bocce courts 

add additional outdoor space for the staff lucky 

enough	to	put	in	40	hours	at	Dogfish	Head.

Architect:	DIGSAU,	

Philadelphia

Installer:	Eastern	Metals,	

Newark,	Del.

Metal	wall	panels:	ATAS	International	Inc.,	

Allentown,	Pa.,	

www.atas.com,	Circle	#39

Aurora	Pools	and	Spas,	

Lexington,	Ky.

At	home	in	a	23,000-square-foot	metal	warehouse-

style	facility,	Aurora	Pools	and	Spas	completed	an	

extensive	overhaul	last	year	with	an	emphasis	on	

both comfort and energy efficiency to curtail the hot 

summers and cold winters employees and custom-

ers	experienced	in	the	space.	Sixty	small	ceiling	

fans were replaced with nine 10-foot-diameter Isis 

fans	from	the	Big	Ass	Fan	Co.	to	help	with	summer	

cooling and winter heat destratification.

	 With	14-	to	18-foot-high	ceilings,	the	retail	

space only has air conditioning around the register 

kiosk, providing cooling only to the workers directly 

beneath	it.	According	to	General	Manager	Mike	

Fossum,	the	summers	are	hot	due	to	high	tempera-

tures	and	excessive	humidity,	and	the	existing	small	

ceiling fans were only effective to those standing 

directly	under	them.	“It	was	a	metal	oven,”	he	says,	

“with	extreme	100	F	days,	inside.”	

 During the summer, the Isis fans’ patented 

airfoil design distributes gentle columns of air over 

large spaces, creating a cooling effect and a wel-

come reprieve from the heat. In the winter, uneven 

heat distribution from the two wood-burning stoves 

left	pockets	of	40	to	70	F	throughout	the	space.	

“We don’t have a heating system in here so we 

basically	just	burn	those	two	wood	stoves	and	with	

the	fans;	they	just	move	so	much	air,	it’s	transfer-

ring	to	both	sides	of	the	store,”	said	Fossum.	“We	

usually go through five bags of wood pellets a day in 

the	stoves	and	we’ve	hardly	burned	much	at	all.”

  In addition to the fan installation, energy ef-

ficiency was achieved with the installation of a new 

roof, improved ballast lights—doubling the lighting but 

cutting	the	electric	bill	in	half—and	R-27	insulation.

Fans:	Big	Ass	Fan	Co.,	Lexington,	

www.bigassfans.com,	Circle	#41

Whole	Foods,	

Lincoln	Park,	Ill.

Approximately	8,500	square	feet	of	Metl-Span’s	

2-inch	CF-36	horizontal	Striated	Insulated	Wall	

Panels	finished	in	custom	Vancouver	Copper	Kynar,	

were selected as a key component on the third-

largest	Whole	Foods	store	in	the	world.	The	Metl-

Span	insulated	panels	interface	with	precast	and	

other	metal	products	including	ACM,	corrugated	

panels and perforated panels.

	 Located	in	Lincoln	Park,	the	new	75,000-	

square-foot store includes seven neighborhood-

themed eateries, a stage for music and seating 

for	400	in	eating	and	lounge	areas.	The	store	also	

offers	a	420-car	indoor	parking	lot.

	 Tuschall	Engineering	Co.	installed	the	Metl-

Span	and	other	metal	products.	“We	worked	on	

the	project	for	nearly	three	years	from	start	to	

finish,”	recalls	James	C.	Tuschall,	president.	“The	

architect	wanted	a	very	flat	surface	for	the	cladding	

at the top of the building and wrapping around the 

top level of the parking structure. The installation 

of	the	Metl-Span	panels	was	pretty	straightforward	

and	went	very	smoothly.	The	project	looks	great.”

General contractor:	Bentley	Construction,	

Deerfield,	Ill.

Architect:	Gensler,	

Chicago

Installer:	Tuschall	Engineering	Co.,	

Burr	Ridge,	Ill.

Metal	wall	panels:	Metl-Span,	

Lewisville,	Texas,	

www.metl-span.com,	Circle	#40
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At last, a Walk-Door Canopy 
for Metal Buildings

Now you can install ready-made canopies designed 
specifically for metal buildings. The FLS Canopy is 
attractive, durable and customized to match or blend 
with your metal building’s design. Widths: 5’, 10’, 15’. 
Call now for color chart and pricing information

FLS Canopy, LLC   (906) 774-6678
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T-Hangars • Individual Hangars • Shade Ports
Corporate Hangars • Maintenance Hangars

TOLL FREE (U.S. only) 1-866-454-1800 • Outside U.S. (208) 454-1800
www.rmsteel.com          Worldwide sales and distribution

Aviation Building Systems
Since 1969

Many people believe there
is no single source for:

- Standard and true curved trim and flashing
- Curved standing seam roof panels

- Custom architectural vision screens
- European rainscreen panel system fabrication

- Custom fabricated corner panels

390 Old Spartanburg Highway
Wellford, South Carolina 29385

Toll Free: (866) 590-0008
Phone: (864) 721-2788

Fax: (864) 721-2792
www.profabmetals.biz

MANY PEOPLE
ARE WRONG!
MANY PEOPLE
ARE WRONG!

WHERE CUSTOM IS CUSTOMARY!

SERVICES PROVIDED NATIONALLY

www.erect-a-tube.com
800-624-9219

Unmatched Versatility in Hangar Design

Perforated panels are our speciality. We can duplicate almost
any profile required. Maximum panel length 12'3" in round

corrugated and lengths to 20' in ribbed panels.

CBS serves as a single-source - - responsible for supplying 
what you want - where you want it - when you want it.

Perforated Metal Panels
Many shapes and 

patterns available in:
• Aluminum
• Stainless

• Galvanized

Creative Solutions That 
Provide Sustainability

perforated panels 
simplified

Creative Building Supply
PO Box 299 • Lakewood, NJ 08701
P: 732.367.6333 • F: 732.367.9568
www.cbssheetmetal.com • info@cbssheetmetal.com

Better Products • Better Service • Better Results

ROOFING • SIDING • ACCESSORIES • TRIM • DECKING • GALVANIZED & PAINTED PRODUCTS • PANELING

Creative Building Supply is a premier resource for the widest
array of finished metal building components. Forming

custom panels in stainless, aluminum, galvalume,
galvanized both in painted and un-painted.

We specialize in custom metal forming, sheet metal fabrication, 
perforated and corrugated metal, C.F.P. mansard panels, custom 

and precision trim panel profiles and flashings, as well
as hard to find metal manufacturing.
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Hingham	Beer	Works,	

Hingham,	Mass.

Sometimes	you	just	know	when	a	product	hits	

the	mark	and	is	the	right	fit	for	your	project,	which	

is	exactly	how	Joe	Slesar,	owner	of	the	Boston	

BeerWorks	brew	pub	franchise,	felt	when	he	

found	LiteSteel	beam	at	his	lumberyard	sup-

plier.	LightSteel	(LSB)	beam	is	manufactured	by	

LiteSteel	Technologies.

 “I was at our supplier reviewing product for our 

newest	Beerworks	project	when	I	saw	the	literature	

for	LiteSteel	beam,”	comments	Slesar.	“It	was	the	

perfect fit for our new location—it had the industrial 

look	that	fit	with	our	design	and	it	was	exactly	what	

we	needed	from	a	structural	perspective.”

	 When	Slesar	mentioned	LSB	to	his	team,	his	

architect, William Whitlock of Whitlock Architects, 

offered to fabricate something that would look 

similar	and	work	in	the	same	fashion.	Slesar	said	

it	wasn’t	necessary	as	this	was	exactly	what	he	

envisioned and he wanted to see how it functioned 

in his space.

 “Why would I have something recreated when 

I	had	the	exact	product	at	the	supplier,	able	to	be	

purchased	and	on	the	job	site	in	a	matter	of	min-

utes?”	asks	Slesar.

	 The	building	team	used	LSB	throughout	the	

Hingham	Beerworks’	9,000-square-foot	ground-up	

construction	on	both	interior	and	exterior	structural	

and	finishing,	for	both	exposed	and	non-exposed	

work.	Mezzanines	were	even	fashioned	in	parts	

of the kitchen to assist in enhancing mechanical 

spaces. A 100-foot patio was also designed with 

the main aesthetic feature being a pergola con-

structed out of the steel beams.

	 “It	has	definitely	been	cost	effective.	You	just	

cut	it	and	install	it.	Our	carpenters	like	to	work	with	

it, and the cosmetic look of it almost makes it a 

single	install,”	Slesar	comments.

	 Because	of	the	success	of	the	first	installation	

and	the	abundance	of	places	LSB	could	be	used,	

Slesar	decided	to	use	LSB	at	a	second	location	

where the brew pub was being gutted to have a 

complete	renovation	in	Salem,	Mass.	

 “We will continue to use this product through-

out all of our brew pubs as we grow. It has versatil-

ity	and	fits	exactly	what	we	need	and	want	it	to	

do,”	says	Slesar.	

Owner:	BeerWorks,	

Boston

General contractor: Slesar Brothers Brewing 

Co.	Inc.,	Boston

Architect:	Whitlock	Architects,	

Waltham,	Mass.

Structural steel beam:	LiteSteel	Technologies,	

Troutville,	Va.,	

www.litesteelbeam.com,	Circle	#42

Jewett	Square,	

Raymond,	N.H.

Located	along	the	busy	Route	27	corridor	in	Ray-

mond,	the	recently	completed	4,000-square-foot	

retail mini mall features a block and stucco façade. 

For	the	project,	Star	Building	Systems	supplied	a	

pre-engineered	metal	building	and	its	StarShield	

metal roofing.

	 The	job	was	completed	in	three	months,	well	

ahead	of	the	scheduled	six-month	time	frame.	The	

project	involved	the	initial	demolition	of	existing	

buildings	and	related	site	work,	foundations	and	flat-

work, erection of the reverse-rolled wall panels and 

roofing	system,	masonry,	EIFS,	drywall,	plumbing,	

HVAC,	ACT,	sprinkler	systems	and	finishes.

Builder:	Jewett	Metal	Buildings	&	Steel	

Erectors,	Raymond,	N.H.

Metal	building	and	roof	panels: Star Building 

Systems,	Oklahoma	City,	

www.starbuildings.com,	Circle	#43
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The	Burger	Garage,	

Long	Island	City,	N.Y.

When	owners	Jim	and	Adam	Pileski	purchased	

an	old	Chinese/Italian	restaurant,	they	knew	they	

wanted to transform it into a high-quality burgers 

and fries establishment. They wanted to transform 

the look of the space from a traditional ambiance to 

that of a vintage garage, giving the space a whole 

new personality while keeping in-sync with its 

location in a semi-industrial area. 

	 Working	with	the	owners,	architect	John	Artuso	

completely gutted the space and created an interior 

design based around a retro garage look, including 

the use of old service station signs, gas pumps, 

hanging	lamps,	old	tires	and	classic	50s	seating.	

 As part of the new design, he also replaced 

the	existing	traditional	acoustical	ceiling	with	a	

0.010-inch	thick	MetalWorks	Tin	ceiling	from	Arm-

strong	Ceilings	in	a	lacquered	steel	finish.	

 “The introduction of the pressed tin look in the 

ceiling was a perfect complement to the industrial 

look	the	owners	wanted,”	Artuso	states.	“Plus,	the	

look and feel of metal was in line with everything 

else	in	the	space.”

	 The	2-	by	2-foot	metal	ceiling	panels	are	

installed	in	a	15/16-inch	grid	in	a	coordinating	color.	

The combination of the panel’s reveal edge and the 

grid’s color diminishes the overall visibility of the 

suspension system. 

 To enhance acoustics in the space, the metal 

panels	are	extra	microperforated.	The	perforations	

are	only	7	mm	in	diameter,	which	makes	them	vir-

tually invisible, but when backed with an acoustical 

fleece,	the	panels	achieve	a	Noise	Reduction	Coef-

ficient	of	0.85,	meaning	they	absorb	85	percent	of	

the sound that strikes them.

Owner:	Jim	and	Adam	Pileski,	

Long	Island	City

Architect:	Cybul	&	Cybul	Architects,	

Edgewater,	N.J.

Metal	ceiling	system: Armstrong Ceiling 

Systems,	Lancaster,	Pa.,	

www.armstrong.com,	Circle	#45

WE LOVE IT WHEN A 
ROOF COMES TOGETHER 
COOLR, TOPR AND SOLR. ONLY 
FROM SHEFFIELD METALS

NEWER ROOF. COOLER ROOF. SOLAR 

ROOF. LAYER ON ONE, TWO OR ALL 

THREE ROOFING SOLUTIONS. THERE’S 

TOPR RETROFIT ROOFING SOLUTION THAT 

SAVES THE ROOF AND STRENGTHENS THE 

STRUCTURE. AND COOLR ENERGY EFFICIENT 

COOL METAL ROOFING THAT REFLECTS 

THE SUN. PLUS SOLR, AFFORDABLE 

SOLAR ROOFING FOR ANY BUDGET OR 

REQUIREMENT. CALL TODAY TO LEARN 

HOW YOU CAN BUILD THE ULTIMATE ROOF.

CLEVELAND: 800.283.5262     ATLANTA: 800.929.9359
DALLAS:     877.853.4904     DENVER: 877.375.1477 

WWW.SHEFFIELDMETALS.COM
circle #24 on reader service card circle #25 on reader service card

circle #26 on reader service card

project focus–retail

THE #1 SELLING AUTOMATED 
IRONWORKER 
IN THE WORLD!
24" Throat,
X-Axis to 216", 
All parts in stock,
Full structural
die block,
31 Years of
experience!

Single & Dual Cylinder Ironworkers 
40 to 240 ton punch & lots more.

WWW.COMEQ.COM
sales@comeq.com, Phone: 410-933-8500
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   www.GaryMachinery.net  

MODEL 3351 
THRIFTY  MODEL 3354 

SINGLE WHEEL  

MODEL 3350DX 
SUPERDUTY  

DELUXE   

GARY MACHINERYGARY MACHINERYLLCLLC

1931 East Main Street
Griffith, IN 46319

Phone: 219/ 980-5700
FAX: 219/ 980-0405

All Models in Stock! 
 

Let us help you to solve your slitting needs.  
All our slitters are built right here in our 
Indiana facility, and we keep a full line of 

parts in stock 

Anthropolgie,	

New	Orleans

A specialty retailer that offers a distinct assortment 

of women’s apparel, accessories, home furnishings 

and decorative accessories, Anthropologie’s new 

store capitalizes on an aesthetic that is modern 

and eclectic with hints of traditional elements. Its 

sturdy wooden and steel staircase with sweeping 

steel cabling suspension system serves as a fit-

tingly eye-catching centerpiece. 

	 Completed	in	July	2010,	Ronstan	Tensile	

Architecture’s	ACS1	sleek	steel	cable	assemblies	

descend from the ceiling rafters to create a display 

reminiscent of a loom, a design that speaks to 

the store’s fabric wares. The cables fan outward 

from	the	ceiling	amidst	pendant	light	fixtures	and	

cascade through a circular wooden cutout in the 

second	floor.	Finally,	the	cables	rest	into	the	steel	

stair railings in clean, parallel lines, serving as 

polished infill. The system’s unique design offers 

a	striking	juxtaposition	of	shapes,	colors,	textures	

and materials in a way that manages to unify—

rather	than	separate—the	facility’s	two	floors.	

	 “We	admire	the	project’s	uncommon	design,	

and we’re very proud of the way our system fa-

cilitates	that	vision,”	says	Scot	West,	president	of	

Ronstan’s	U.S.	operations.	

	 Functionally,	the	cabling	system	upholds	the	

heavy wooden and steel staircase. This system 

was chosen because the tension provides enough 

durable support to eliminate the need for underside 

beams, freeing up valuable retail space. Addition-

ally, the system’s cables are installed taut enough 

to prevent patrons from pulling or disturbing them 

in any way—an important consideration for high-

traffic retail facilities. 

	 The	compact	adjusters	used	in	the	installation	

feature an elegant design that is both sleek and 

compact in appearance. The end fittings are fully 

adjustable	and	have	fully	concealed	threads	and	

recessed clevis pins that are tightly secured with 

circlips. They are high strength, corrosion resistant, 

and	can	be	adjusted	and	tensioned	at	up	to	25	

percent of the break load rating of the wire.

 “The system installed well and the mecha-

nisms	worked	smoothly,”	says	Bobby	Armitage,	

field	superintendant	at	the	installer,	Johnston	

Products	of	Dallas	Inc.	“Ronstan	was	very	accom-

modating during the installation phase, and so we 

were able to finish in adequate time. The end result 

was very nice, and we’re proud to say that the 

project	has	received	a	lot	of	compliments.”	

Owner:	Urban	Outfitters	Inc.,	

Philadelphia

Architect:	Phillips	Partnership,	

Atlanta

Installer:	Johnston	Products	of	Dallas	Inc.,	

Cedar	Hill,	Texas

Cable system:	Ronstan	Tensile	Architecture,	

Portsmouth,	R.I.,	

www.ronstantensilearch.com,	Circle	#44

Town	and	Country	Foods,	

Bozeman,	Mont.

Completed	in	April	2010,	metal	wall	panels	gave	

a	fresh	new	look	to	the	Town	and	Country	Foods	

complex	in	Bozeman.	The	facility,	which	also	houses	

corporate	offices,	a	lounge,	restaurant/bar	area,	and	

retail	space	for	Bling	Wireless,	is	outfitted	with	9,377	

square	feet	of	Metal	Sales	Manufacturing	Corp.’s	

T6-A	wall	panels	in	a	bright	Antique	Patina.	

	 Located	in	southern	Bozeman,	the	facility	

stands	on	the	site	of	a	former	eight-plex	movie	

theater.	Community	zoning	laws	required	that	the	

bulk	of	the	existing	1950s	cinema	structure	remain	

intact.	Van	Bryan	Studio	Architects	responded	to	

this challenge by giving the squat building more 

height, using the vertical lines of the metal panels to 

assist in the visual and physical transformation.

	 “The	metal	panels	really	dress	up	the	existing	

building,”	says	Leah	Shute,	lead	architect	for	the	

project.	“It’s	a	cost-effective	approach	to	introduce	

durability and sustainability, while maintaining the 

aesthetic	objectives	of	the	design.”		

 “The facility owners are thrilled with the out-

come, and they are especially pleased with its unique 

color that changes depending on viewer orientation 

and	light,”	explains	Shute.	“The	panels	gave	the	

timeworn	building	a	completely	fresh	new	look.”	

General contractor:	Langlas	and	Associates,	

Bozeman

Architects:	Van	Bryan	Studio	Architects,	

Bozeman

Installer:	S	&	H	Aluminum,	

Great	Falls,	Mont.

Metal	wall	panels:	Metal	Sales	Manufacturing	

Corp.,	Louisville,	Ky.

www.metalsales.us.com,	Circle	#46
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minor damage. After the hurricane had passed, the 

installation of the second unit was completed and 

repairs	were	made	to	the	interior	finishes.”	The	Galle-

ria’s	overall	renovations	were	finalized	in	March	2009.

Owner:	Simon	Property	Group	Inc.,	

Indianapolis

Specialty engineer:	French	Engineering	LLC,	

Houston

Glazing system and installer:	Super	Sky	

Products	Enterprises	LLC,	Mequon,	Wis.,	

www.supersky.com,	Circle	#49

Glass fabricator:	Viracon	Inc.,	

Owatonna,	Minn.,	

www.viracon.com,	Circle	#50

Finisher:	Linetec,	

Wausau,	Wis.,	

www.linetec.com,	Circle	#51

R & M 
STEEL COMPANY

Since 1969

Manufacturer and 
Direct Sales of 

Pre-Engineered Steel 
Building Systems

TOLL FREE Phone (866) 454-1800 (U.S. only)
Outside U.S. (208) 454-1800
Toll Free Fax (866) 454-1801
Web site:  www.rmsteel.com
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How Green
is Your 

Building?

Ventilation 
Products to 
Reduce Your 
Energy Use, 
Save Energy 

Costs.

7777 Hollister, Houston, Texas 77040
713-856-9696  :  Fax: 713-856-9686

Toll Free:  800-356-7746
www.mpvent.com

Since 1962

Call Today

1-888-480-5552
e-mail davef@braemarbuildings.com
With  o f f i ces  in  U.S .A . &  Canada

is looking for

QUALITY STEEL
BUILDING CONTRACTORS

• No Dealership Fee • No Software Investment
• Quality Building • Competitive Price 

• Excellent Customer Service

Houston	Galleria,	

Houston

Renovation	of	The	Galleria	II	Mall	in	Houston	was	

underway	when	Hurricane	Ike	struck	the	shopping	

center	in	2008.	Super	Sky	Products	provided	two	

vault skylights to help protect the property and its 

occupants in future storm events, while providing 

daylighting	to	enhance	their	retail	experience.

	 The	existing	skylights	were	replaced	with	new	

watertight, structurally sound vault skylights with 

gable	ends	from	Super	Sky	Products.	Each	of	the	

units	spanned	approximately	81	feet	in	length	and	42	

feet in width. Ten thousand square feet of Viracon 

Inc.’s	VS2-14	insulated,	laminated	glass	was	used	to	

mitigate	Texas’	severe	heat	and	storms.

	 Enhancing	the	durability	and	longevity	of	the	

skylight	system,	Linetec	finished	all	of	the	aluminum	

framing	in	a	clear	anodize	finish	that	meets	the	AAMA	

611-98	specification.	

	 Under	the	guidance	of	French	Engineering	LLC,	

the glazing team carefully removed and installed one 

unit, then the other. During the installation of the sec-

ond	unit,	Hurricane	Ike	impacted	Houston.	“Although	

all of the glass units were set, the caulking operations 

were	only	50	percent	completed	when	the	hurricane	

hit,”	recalls	Todd	Wilde,	Super	Sky’s	project	manager.	

“Every	attempt	was	made	to	keep	the	unit	watertight,	

however some water infiltration did occur causing 

East	Hills	Mall,	

St.	Joseph,	Mo.

Originally	built	in	1964,	East	Hills	Mall	has	been	a	

strong	economic	catalyst	for	St.	Joseph	and	draws	

customers	from	a	multi-state	region.	But	the	mall	

became	dated	and	a	major	renovation	was	deemed	

critical	for	future	success.	Hollis+Miller	Architects	

in	collaboration	with	ComArts	provided	the	rede-

sign	for	the	676,000-square-foot	center.

	 Approximately	14,000	square	feet	of	Cita-

del	Architectural	Products’	Envelope	2000	metal	

composite material was used to create appeal and 

to highlight strategic entrances to the mall. The 

Citadel	panels	were	installed	using	the	Reveal	(RV)	

System	and	finished	in	Regal	Red	and	Regal	Blue.

General contractor: Walton	Construction	Co.,	

Overland	Park,	Kan.

Architect:	Hollis+Miller	Architects,	

Lee’s	Summit,	Mo.,	in	collaboration	with	

ComArts,	Boulder,	Colo.

Installer:	Seaman	and	Shuske	Metal	Works,	

St.	Joseph

Metal	wall	panels:	Citadel Architectural Prod-

ucts	Inc.,	Indianapolis,	

www.citadelap.com,	Circle	#47
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AT&T,	

Virginia	Beach,	Va.

Completed	in	July	2010,	Mapes	Canopies	LLC	sup-

plied	a	45-square-foot	Super	Lumideck	hangar	rod	

canopy	in	White	Baked	Enamel.	The	canopy	is	15	

3/4	feet	wide	and	has	a	3-foot,	2	1/4-inch	projec-

tion,	along	with	2	3/4-inch	extruded	decking	and	

8-inch	style	G	fascia.	

Distributor:	Husteads	Canvas	Creations,	

Norfolk,	Va.

Metal	canopy:	Mapes	Canopies	LLC,	

Lincoln,	Neb.,	

www.mapes.com/canopies,	Circle	#48
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Atlas Roofing Corp. announces 
Pristine Shingles featuring 
Scotchgard Protector from 3M
Atlas	Roofing	Corp.	announces	Pristine	Shin-

gles	featuring	Scotchgard	Protector	from	3M. 

The	Pristine	Shingles	line	includes	Pinnacle,	Storm-

Master	Slate	and	StormMaster	Shake.	Pristine	

Shingles	featuring	Scotchgard	Protector	eliminate	

black stains and streaks caused by algae on roof-

ing	installed	in	high	humidity	areas.	Atlas	Pristine	

Shingles	come	with	a	limited	lifetime	warranty	for	

all	colors	and	styles.	By	featuring	Scotchgard	Pro-

tector, Atlas now guarantees the shingle’s lifetime 

appearance as well as its structural integrity. Atlas 

Roofing	Pristine	Shingles	Lifetime	Limited	War-

ranty is transferrable and contains certain system 

and coverage requirements. 

www.atlasroofing.com |	Circle	#58

Palram announces new and 
improved expanding foam tape 
Palram Americas announces the availability 

of	new	and	improved	expanding	foam	tape,	

which is used as joint filler in joints that are 

subject to movement from thermal expansion 

and	contraction,	such	as	those	between	metal	

panels and polycarbonate panels.	Palram	has	

partnered	with	Emseal	to	offer	AST	Hi-Acrylic	

expanding	foam	tape.	The	new	rolls	are	32.8	feet	

long	and	are	available	in	individual	rolls	or	in	a	32-

roll	case.	AST	Hi-Acrylic	expanding	foam	tape	is	

compatible	with	all	Palram	polycarbonate	products.

www.palramamericas.com |	Circle	#55

Knauf Insulation announces 
formaldehyde-free verification for 
entire line of insulation products
Knauf	Insulation	North	America	announces	

its complete line of metal building insulation 

products is now verified as formaldehyde free 

through	the	GREENGUARD	Environmental	

Institute.	The	verified	products	include	Metal	

Building	Insulation,	Metal	Building	Filler	Insulation	

and	Condensation	Control	Blanket	Products.	Knauf	

Insulation’s	Metal	Building	Insulation	features	the	

patented	ECOSE	technology,	a	sustainable	bio-

based binder made from rapidly renewable materi-

als doing away with chemicals and gases such as 

phenol, formaldehyde, acrylics or artificial colors 

that have been traditionally used in fiberglass metal 

building insulation. 

www.knaufinsulation.us	|	Circle	#56

Powers Fasteners introduces the 
new Smart DI+ Drop-in Anchor
The	Smart	DI+	is	an	all-steel	internally	thread-

ed	anchor	specifically	designed	with	safety,	

reliability	and	speed	in	mind	from	Powers	Fas-

teners.	The	Smart	DI+	design	reduces	the	amount	

of force required to set the anchor. What used to 

take	approximately	20	hammer	blows	on	a	typical	

3/8-inch	diameter	part	can	now	be	accomplished	

in	approximately	five	blows,	reducing	overall	labor	

costs	by	approximately	50	percent.	

www.powers.com |	Circle	#59

SnoBlox-SnowJax introduces 
new clamp product
The	new	RoofClamp	is	available	in	two	

styles—RoofClamp	RC	and	RoofClamp	RCT. 

They can be used to install roofing components, 

such	as	service	walks,	satellite	dishes,	HVAC	

equipment,	pipes/conduit,	signage	and	PV	solar	

modules.	The	RoofClamp	RC	works	on	most	

snap-lock and seamed-together roofs while the 

RoofClamp	RCT	works	on	bulb-shaped	and	T-

shaped panels. The clamps are made up of durable 

6061-T6	aluminum	and	incorporate	three	1	1/4-	by	

3/8-inch	cupped	nose	set	screws	that	clamp	onto	

the standing-seam metal roof.

www.snojax.com |	Circle	#57

Simpson Strong-Tie launches new 
product line for cold-formed steel
Simpson	Strong-Tie	has	developed	a	new	line	of	

connectors	for	use	with	curtainwall,	steel-stud	

framing.	The	new	line	of	slide	and	fixed-clip	con-

nectors has been engineered and tested to eliminate 

time-consuming calculations required of designers. 

The	Simpson	Strong-Tie	pre-engineered	connec-

tors accommodate many different bypass framing 

applications	in	stand-offs	as	large	as	11	1/4	inches.	

For	deflections	greater	than	one	inch,	or	stand-offs	

greater	than	11	1/4-inch,	Simpson	Strong-Tie	can	

provide custom clips to suit most framing needs.

www.strongtie.com |	Circle	#60
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W.S. Tyler
Multi-Barrette	offers	a	distinctive	design,	

combining functionality with high aesthetic 

features. The woven wire cloth is strong and rigid 

in	one	direction	and	highly	flexible	in	the	other.	

Depending on the viewing angle, the wire cloth 

appears	transparent	or	opaque.	Multi-Barrette	is	

also well suited for applications where a degree of 

security is required.

www.wstyler.com	|	Circle	#70

Cambridge Architectural Products
Crafted	of	stainless	steel	and	other	alloys,	

Cambridge’s metal fabric systems are offered 

in	a	variety	of	patterns,	scales	and	finishes	for	

interior and exterior use. Aesthetic and function-

al	applications	include	façades,	interior	and	exterior	

solar shading, ceilings, wall cladding, custom ap-

plications and more, each offering various attach-

ment systems to provide support for architectural 

specification and installation. 

www.cambridgearchitectural.com	|	Circle	#72

metal mesh

Bilco
The	Bilco	Versamount	is	specifically	designed	

to meet the needs of retrofit applications and 

offers a solution for projects where roof hatch 

replacement	is	required	but	re-roofing	is	

not necessary.	Featuring	a	standard,	low-profile	

4-inch	high	curb,	the	replacement	hatch	can	be	

mounted	onto	on	an	existing	curb	without	substan-

tially increasing the curb height. The insulated and 

fully enclosed curb is also supplied with a built-in 

flange	and	apron	that	simply	cap	over	the	existing	

curb for a watertight installation. Interior mounting 

clips are supplied with each unit to ensure that the 

hatch is anchored properly. The product is con-

structed of aluminum for corrosion-resistance.

www.bilco.com |	Circle	#69

KCC International 
KCC	International	manufactures	innovative	

products for all metal building roof curb needs. 

In addition to providing roof curbs for typical roof 

mounted	equipment,	their	expertise	and	extensive	

engineering capabilities allow them to create solu-

tions for unusual applications like cupolas, stee-

ples,	skylights,	penthouses,	and	large	or	extremely	

heavy roof top equipment. 

www.kcccurbs.com	|	Circle	#	68

OFIC North America Inc.
The	Ridgeline	Ridge	Vent	eliminates	moisture,	

reduces energy costs and increases the life of 

your roof.	These	low-profile	3/4-inch	vents	are	

highly	effective	yet	practically	invisible.	Ridgeline	

has no filters to clog, so it never loses efficiency.  

www.tallantinc.com |	Circle	#66

roof curbs/louvers/vents
Crystal Windows & Door Systems 
offers broad aluminum color palette 
Crystal	Window	&	Door	Systems	now	offers	a	

broad selection of popular architectural colors 

for its aluminum window and door products. 

The	company’s	“Architectural	Colors”	guide	chart	

highlights	20	of	the	most	frequently	ordered	stock,	

standard	and	special	colors.	All	of	Crystal’s	powder	

coat	paint	finishes	meet	the	rigorous	AAMA	2604	

durability	standard.	Upgrading	to	the	AAMA	2605	

standard	is	also	an	option.	Beyond	the	20	most	

popular	colors,	Crystal’s	capabilities	for	custom	

colors are limitless. All stock and standard colors, in 

large orders, come without any additional charges. 

For	smaller	orders,	the	basic	bronze	and	white	col-

ors are no-charge, while for other palette selections 

a very modest upcharge applies.

www.crystalwindows.com |	Circle	#64

Lyon Metal Roofing Inc. 
introduces new underlayment
A	few	years	ago	Lyon	Metal	Roofing	had	the	

goal	of	developing	a	premium,	breathable	

synthetic roofing underlayment and delivering 

it	at	a	price	comparable	to	#30	felt.	Lyon	Metal	

Roofing	achieves	this	goal	with	the	introduction	

of	the	HydroBlock	Synthetic	Roofing	Underlay-

ment.	The	HydroBlock	offers	excellent	traction,	

weatherability and ease of installation. 

www.wesellmetalroofing.com |	Circle	#62

Multiquip announces new light tower
Multiquip	announces	the	introduction	of	the	

model	GB2000,	GloBug	Diffuser.	The	GB2000	is	

part	of	Multiquip’s	family	of	GloBug	lighting	solu-

tions	and	enables	Multiquip	towable	light	tower	

users to meet requirements for glare-free lighting.

	 The	GB2000	connects	to	the	light	tower’s	

electrical system and attaches to the mast T-bar 

in	place	of	the	original	light	fixtures.	The	assem-

bly	uses	a	quiet	running	industrial	fan	to	inflate	a	

durable balloon that encloses two powerful 1,000-

watt metal halide lamps, which diffuse light. The 

result	is	clean,	white	light	up	to	300	feet	that	im-

proves safety by eliminating the glare and shadows 

produced by conventional light towers.

www.multiquip.com |	Circle	#65

Tra-Mage’s clamp system 
great fit for standing-seam roofs 
TRA-MAGE’s	C-2-1-Z	Clamp-on’s	are	custom	de-

signed	to	work	with	virtually	any	standing-seam	

metal roof.	Give	them	your	standing	seam	dimen-

sions and they will make the clamp fit the profile. 

The clamps firmly attach under the hem to provide 

superior strength while not penetrating the panel.   

roof.tra-mage.com	|	Circle	#63

Reformulated Garland StressPly E 
High-Tensile Roofing Membrane 
even more eco-friendly
Garland’s newest StressPly E bitumen mem-

brane	offers	500	pounds	per	force	per	inch	

of	tensile	strength	in	a	variety	of	post-	and	

pre-consumer	recyclable	materials	and	rapidly	

renewable resources for increased sustain-

ability. This high-strength, puncture and fatigue-

resistant membrane makes an ideal waterproofing 

and reinforcement layer for applications demanding 

a high level of environmental responsibility. 

 In addition, the membranes can be installed 

using	Garland’s	Green-Lock	Membrane	Adhesive	

for	100	percent	VOC-free,	odor-free	application.	

As the robust weathering membrane in a multi-

ply	system,	StressPly	E	membranes	provide	the	

security and longevity of multi-ply construction 

with	the	flexibility	and	elongation	of	an	elastomeric	

system.	StressPly	membranes,	which	can	be	hot	

or cold applied, are designed for use as the top 

component in built-up roof applications demanding 

superior strength. They may also be used to add 

extra	durability	in	a	two-ply	flashing	system	or	to	

repair splits, cracks and other deteriorated areas in 

existing	asphalt-based	roofing	systems.

www.garlandco.com |	Circle	#61

Firestone Building Products
Firestone	Building	Products’	UltraPly	TPO	

custom	accessory	program	offers	UltraPly	

TPO	Pipe	Boots	and	Curb	Flashings,	which	are	

available	in	white,	tan	or	grey.	Custom	Pipe	

Boots	are	available	in	round,	square	and	conical	

configurations	to	provide	flexibility	to	meet	project	

flashing	needs.	Produced	from	45-mil	reinforced	

UltraPly	TPO	and	available	in	a	factory	welded	or	

split	design,	the	Custom	Pipe	Boots	accommodate	

a variety of shapes and sizes. 

	 Custom	Curb	Flashings	are	available	in	four	

designs for a variety of curb sizes, including four-

field-welds, two-field-welds, one-field weld and 

one	piece.	Available	in	either	45-mil	or	60-mil	re-

inforced	UltraPly	TPO,	the	Custom	Curb	Flashings	

eliminate labor costs associated with field forming 

curb	flashings.

www.firestonebpco.com |	Circle	#67

Armstrong Ceilings
Armstrong Ceilings added new patterns to its 

MetalWorks	Mesh	family	of	ceilings. The new 

portfolio	now	totals	18	standard	patterns	including	

11 woven wire panel options, three welded wire 

options	and	four	expanded	metal	options.	The	

company also added new custom patterns to the 

line,	bringing	that	portion	of	the	portfolio	to	20	dif-

ferent	design	options.	MetalWorks	Mesh	ceilings	

can be used as accent borders, clouds or full ceil-

ings to create a contemporary feel while adding a 

sense of volume to a space, especially one with an 

open	plenum.	They	also	work	well	in	conjunction	

with lighting for added drama and with the Arm-

strong	360°	Painted	Grid.

www.armstrong.com |	Circle	#71
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classifieds–job listings, product & service offerings, equipment sales advertisers index

Simple
STRONG&

1.800.643.5555   HeritageBuildings.com

� ese are words to live by. For over 
30 years, we have been producing 
quality steel buildings, while 
providing our customers with 
exceptional products, knowledge 
and service. We’re building strong 
for you, call us today.

Standard Signs, Inc.
9115 Freeway Dr. Macedonia, OH  44056 
www.signsporcelain.com

www.metalconstructionnews.com

Classified advertising rates are $110 per column inch for black and white or $145 for color, up to a total of 5 column inches per page. 
Use display advertising rates for ads over 5 column inches.   
Call (847) 674-2200.  Closing date is the 3rd of the month preceding publication.

Classified Advertising Rates

Excess Prime & 
Secondary Coils 

Galvanized, Galvalume, Painted. 
Direct mill shipments. Low Prices. 
Fax requirements to Alan Goldin,
(228) 575-9969. In our 69th year.

EMPLOYMENT
ProCounsel can market 

your skills and achievements 
WITHOUT IDENTIFYING YOU, 
to the metal building industry in any 

city or state in the U.S. No cost to you. 
Our job is to find you the right job, in 
the right location, at the right money.

Contact: Buzz Taylor
866-BUY-STEEL (toll-free)

(866-289-7833)
Fax: 214-741-3019

mailbox@procounsel.net

District Sales Manager
Alliance Steel, Inc., located in Oklahoma 
City, OK, a premier manufacturer and a 

leader in the metal building industry and 
related components, is looking for a 

District Sales Manager. 

This position will be responsible for 
developing the customer base, prospecting 

for new business and promoting our 
products and concepts.

Sales experience in the 
metal building industry is required. 

The primary territory will be in the 
Midwest, Southwest & Southern 

regions of the country. 

We offer a performance based 
compensation package that includes 
a base salary, commission and bonus 

based on growth along with a 
competitive benefits package.

Email resume and salary history to:
mpantlik@allianceokc.com

www.allianceokc.com
No phone calls please

Company	Name	 Page	 Phone	 Website	 Circle

Accelerated	Building	Technologies	 17	 (888)9-accelE	 www.accel-E.com	 11

Advanced	Architectural	Sheet	Metal	 18	 (877)756-4890	 www.advarchsm.com	 13

AkzoNobel	 13	 (800)274-4266	 www.akzonoble.com	 9

Aviation	Building	Systems	 36	 (866)454-1800	 www.aviationbuildingsystem.com	 20

Braemar	Building	Systems	 40	 (888)480-5552	 www.braemarbuildings.com	 30

Cleveland	City	Forge	 41	 (800)431-4350	 www.clevelandcityforge.com	 31

COMEQ	Inc.	 38	 (410)933-8500	 www.comeq.com	 25

Creative	Building	Supply	 37	 (732)367-6333	 www.cbssheetmetal.com	 23

Dri-Design	 11	 (616)355-2970	 www.dri-design.com	 8

East	Coast	Lightning	 35	 (888)680-9462	 www.icebrakes.com	 18

Erect-A-Tube	Inc.	 37	 (800)624-9219	 www.erect-a-tube.com	 22

Flexospan	 23	 (800)245-0396	 www.flexospan.com	 15

FLS	Canopy	LLC	 36	 (906)774-6678	 	 21

Gary	Machinery	 38	 (219)980-5700	 www.garymachinery.net	 24

Hi-Fold	Door	Corp.	 40	 (800)443-6536	 www.hi-fold.com	 29

Lamtec	Corp.	 6	 (800)852-6832	 www.lamtec.com	 5

Metal	Constuction	Association	 33	 (847)375-4718	 www.metalconstruction.org	 16

METALCON	 42	 (800)537-7765	 www.metalcon.com	 32

Metallic	Building	Co./NCI	Building	Systems	 19	 (800)755-7339	 www.metallic.com	 14

Metallic	Products	 40	 (800)356-7746	 www.mpvent.com	 27

N.B.	Handy	Co.	 2	 (877)495-7663	 www.sentrigard.com	 3

Owens	Corning	 9	 (800)GET-PINK	 www.bandedliner.com	 7

Premier	Products	Inc.	 1	 (318)361-0796	 www.trustpremier.com	 2

ProFab	Custom	Fabricators	 36	 (866)590-0008	 www.profabmetal.biz	 19

Prolamsa	 15	 (281)494-0900	 www.prolamsausa.com	 10

R	&	M	Steel	Co.	 40	 (866)454-1800	 www.rmsteel.com	 28

SEALTITE	Building	Fasteners	 18	 (800)352-4864	 www.sealtite.com	 12

SFS	Intec	Inc.	 35	 (800)234-4533	 www.sfsintecusa.com	 17

Sheffield	Metals	 39	 (800)283-5262	 www.sheffieldmetals.com	 26

SnoBlox/SnoJax	 7	 (800)SNOJAX1	 www.snoblox-snojax.com	 6

Star	Building	Systems	 BC	 (800)TRY-Star	 www.starbuildings.com	 34

Thermal	Design	 4	 (800)255-0776	 www.thermaldesign.com	 4

U.S.	Green	Building	Council	 IBC	 (800)795-1747	 www.usgbc.org	 33

Valspar	Corp.	 IFC	 (888)396-2645	 www.valsparcoil.com	 1

REGIONAL SALES MANAGER
BC Steel Buildings has immediate openings in 
various regions for qualified sales personnel. 
PEMB experience is a must.  Excellent salary 
and benefits.  For confidential consideration 
email or fax resume to: 
Jon Wensman, V.P. of Sales,
fax–  405-324-5093  or  
e-mail–  jwensman@bcsteel.com

•	Sales	Associate	
Position requires computer knowledge 
(word and excel). 2 years experience in the 
steel industry. Excellent salary and benefits. 
Great location in Phoenix, AZ.
Fax	resumes	to:	602-253-2474
Email:colleen@metaldeck.com

	NO	PHONE	CALLS	PLEASE

Metal	Building	and	component	
manufacturer	looking	to	fill	the	
following	position:

Western States Decking Inc.

P.E. Engineer for Steel Buildings
Opportunity

Part-Time/Full Time/Contract
Confidentiality

awirth@scggrp.com
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PRESENTED BY THE U.S. GREEN BUILDING COUNCIL

editor's pick

circle #33 on reader service card
circle #32 on reader service card

The New England Wildflower Association 

chose to build a new visitor and educa-

tion center at the Nasami Farm located in 

Whatley, Mass. A key component of the design 

was	that	the	structure	would	reflect	the	agricultural	

history	on	which	the	center	was	built.	Originally	the	

site of tobacco plots and barns, the design of the 

new visitor and education center remains rooted in 

the past while placing a modern interpretation on 

the traditional agricultural barn. 

 The structure replaced an old unheated green 

house.	Featuring	a	wood	shingle	exterior	and	a	

standing-seam	roof,	architect	Daniel	Bernstein	

of	Architerra	Inc.,	Boston,	looked	to	the	East	for	

inspiration in reinventing the space as he notes, 

“We	added	to	it	a	little	Japanese	character	with	its	

overhanging	eaves.”				

	 The	Japanese	inspiration	continues	throughout	

the design and the structure remains unique due 

to its lack of rain gutters. “The building has no gut-

ters. When it rains the water drips from the eaves 

onto	Japanese	gravel	and	perforated	pipes	that	

carry the water away from the building to irrigate 

plants,”	adds	Bernstein.

 The building retains a natural feel both outside 

and inside as two large ventilators on the standing-

seam roof provide induced natural air condition-

ing into the building. To create a rustic look with 

a	modern	twist,	U.S.	Metal	Roofing	of	Holyoke,	

Mass.,	installed	12,000	square	feet	of	Perth	Am-

boy,	N.J.-based	Englert	Inc.’s	Series	1300	stand-

ing-seam	metal	roof	panels	in	Dove	Gray.	The	end	

result is an old-fashioned barn featuring a modern 

standing-seam roof with wood accents. 

	 The	LEED	Gold	certified	structure	houses	the	

visitor and education center as well as staff offices. 

Inside	the	center	are	radiant	heat	floors	and	7	inches	

of wall insulation in two layers with additional eco-

logical assets designed by Architerra.

Visitor and Education Center, 
Nasami Farm, Whatley, Mass.

Owner:	New	England	Wildflower	Association

Architect:	Architerra	Inc.,	

Boston

Metal	installer:	U.S.	Metal	Roofing,	

Holyoke,	Mass.	

Metal	roof	panels:	Englert	Inc.,	

Perth	Amboy,	N.J.,	

www.englertinc.com,	Circle	#73

Metal  showcases  nat ive  New England p lants 
by	Patricia	Brehm,	Associate	Editor
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That’s America’s Star!That’s America’s Star!

Call Star Building Systems today!

With more than 80 years of building experience, Star Building Systems 
understands the details and steps that go into helping you create your 
customer’s own American Landmark.  Star Buildings are popping up all 
across the country; they’re perfect for almost any construction need.
 
Put Star to work for your business.  Join our team of over 1,000 
builders and take advantage of everything Star has to offer:

• FASTAR Online Pricing
• Dedicated Field Support
• Innovative Marketing Support

• SBS 10.0 Software - The Industry Standard

•  Extensive Product Line
•  Unparalleled Service
•  Uncompromised Quality

®

STAR BUILDING SYSTEMS
AN NCI COMPANY

800.TRY.STAR
www.starbuildings.comBart Starr, Football Legend

circle #34 on reader service card


